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RESPECT FOR HUMAN 
RIGHTS

■ Basic Approach
Mazda respects for human rights as fundamental to its corporate 
activities. Mazda never tolerates any human rights violations of 
any kind in all business activities inside and outside the Company, 
including discrimination or bullying on the basis of race, national-
ity, faith, gender, social status, family origin, age, mental or physi-
cal disability, sexual orientation, or gender identity.
With this belief, in August 2023 the Company established the 
Mazda Human Rights Policy. Through this policy, the Company  
respects human rights as set out in the United Nations Universal  
Declaration of Human Rights or Guiding Principles on Business 
and Human Rights; the International Labour Organization’s ILO 
Declaration on Fundamental Principles and Rights at Work; or 
other international standards such as the Ten Principles of the 
United Nations Global Compact. 
In setting the policy, Mazda cooperated with Group companies 
and took on suggestions, and it was formulated through a process 
of reports to the Board of Directors and their approval. In the fu-
ture, Mazda will work with Group companies inside and outside 
Japan and update the policy as appropriate. It will also strive to 
spread awareness and understanding of the policy.

Mazda believes that respect for human rights is fundamental to its corporate activ-
ities and has maintained a stance and commitment not to tolerate any violation of 
human rights in its corporate activities both within and outside the company. This in-
cludes discrimination, prejudice or harassment based on race, nationality, ethnicity, 
creed, gender, socioeconomic status, family origin, age, mental or physical abilities, 
sexual orientation, gender identity or other personal attribute. 
Mazda has formulated this human rights policy based on this principle, and the en-
tire Mazda Group will work together to promote initiatives for respecting human 
rights as well as improving respect for human rights. This Mazda Human Rights  
Policy is positioned as the overarching policy regarding human rights in Mazda’s  
business activities and applies to all people working at Mazda.

To ensure the sustainability of its business and society, Mazda is committed to en-
riching life-in-motion for those we serve and delivering exhilarating experiences to 
customers by making products, creating connections, and developing human re-
sources that put people first. 

1. Commitment to Respect for Human Rights
Mazda regards respect for human rights as a core value of our corporate activities, 
and makes continuous efforts to uphold and enhance respect for human rights. 
Mazda respects human rights as set out in the United Nations Universal Declaration 
of Human Rights, the ILO Declaration on Fundamental Principles and Rights  
at Work (ILO core labor standards), and International Conventions on Human 
Rights, and this Mazda Human Rights Policy defines Mazda’s responsibility in re-
specting human rights. Under the United Nations Guiding Principles on Business 
and Human Rights, Mazda promotes efforts to implement and practice the basic 
principles of human rights throughout its group companies.

2. Scope of Responsibility and Governance
This policy applies to all officers and employees of the Mazda Group (Mazda 
Motor Corporation and its consolidated subsidiaries). Mazda also expects all of 
its business partners to understand and uphold the principle of respect for human 
rights and takes active steps to ensure the protection of human rights in their ac-
tivities. 
Mazda has established a framework for formulating and implementing this policy 
under the leadership of the representative director and president, and  
continuously promotes activities for respecting human rights.

3. Human Rights Due Diligence
Mazda believes that respect for human rights is a core value of our corporate ac-
tivities, and to fulfill our responsibility to safeguard human rights, Mazda has es-
tablished and operates a human rights due diligence* system.

*  Human rights due diligence: continuous implementation of a cycle of procedures to identify, pre-
vent and reduce adverse impacts on human rights in a company’s business activities.

4. Remediation
Mazda will immediately implement appropriate and effective corrective and re-
lief measures if it is found to have caused or contributed to any adverse impact on 
human rights. Mazda will also establish a relief process for this purpose.

5. Dialogue and Consultation with Stakeholders
In promoting activities for respecting human rights, Mazda engages in dialogue 
and consults with internal and external stakeholders including third-party expert 
organizations.

6. Information Disclosure
Through its official website and other channels, Mazda appropriately discloses in-
formation concerning its initiatives for respecting and promoting human rights.

7. Education
Mazda conducts appropriate education and awareness-raising activities for its offi-
cers, employees and stakeholders to ensure they understand and practice this pol-
icy both inside and outside the Mazda Group.

This policy was approved by the Board of Directors of Mazda Motor Corporation on 
July 28, 2023. 
It will be updated as necessary in light of the demands of society, including laws and 
regulations.

August 10, 2023

Masahiro Moro 
Representative Director, President & CEO
Mazda Motor Corporation

Mazda Human Rights Policy

Human Rights in Business Activities of the Mazda Group
Mazda regards respect for human rights as a core value of our corporate activities 
and takes active steps to ensure that human rights are safeguarded at all times.
Our human rights policy sets out the fundamental principles embedded in our busi-
ness operations and is reviewed from time to time in light of changes in society, laws 
and regulations, and activities of the Mazda Group.

○ Prohibition of harassment and discrimination
Mazda does not tolerate any form of discrimination based on race, ethnicity, place 
of birth, religion, creed, gender, gender identity, sexual orientation, disability, age or 
any other reason. Furthermore, Mazda does not tolerate any form of harassment.

○ Prohibition of child labor and forced labor
Mazda does not tolerate any form of child labor or forced labor.

○ Establishment of a safe and healthy working environment
Mazda makes every effort to ensure the health and safety of employees in per-
forming their work and takes every reasonable precaution to prevent accidents 
and disasters.

○ Dialogue and consultation with employees
Mazda engages in dialogue and consults with employees and employee representatives.

August 10, 2023

Mazda Human Rights Policy Annex

Mazda Human Rights Policy

https://www.mazda.com/en/sustainability/policy/
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■ Rules / Guidelines
Even prior to formulating the Mazda Human Rights Policy, Mazda 
defined its policy in this area and the standards of behavior it ex-
pected of its employees, as well as promoting related initiatives, 
based on fundamental international principles. 
Specifically, Mazda established the Guidelines for Eliminating  
Sexual Harassment (name later changed to Guidelines to Eliminate  
Human Rights Violations) in 1999 and the Rules for Eliminating 
Human Rights Violations, which prohibit any activities that may 
infringe on an employee’s human rights in business activities in-
side and outside the Company, in 2000. These rules and guide-
lines are revised as needed according to law amendment and cir-
cumstances inside and outside the Company. The most recent re-
visions are as follows:

■  June 2020: Whether it be same gender or opposite gender, 
Mazda working regulations were revised so that employees 
are treated fairly in terms of holidays, allowances, and other 
conditions regardless of legal marriage or marriage without 
registration.

■  August 2020: The Guidelines to Eliminate Human Rights  
Violations were revised according to revisions in harass-
ment-related laws (effective from June 2020).

■  March 2021: The Rules for Eliminating Human Rights Viola-
tions were revised according to revisions in harassment-relat-
ed laws so that the definition of power harassment conforms 
to the definition in the relevant laws.

The Guidelines to Eliminate Human Rights Violations and the 
Rules for Eliminating Human Rights Violations are posted on the 
Company’s intranet and are made known to employees through 
educational and training programs.

■ Systems for Promoting Human Rights
The Human Rights Committee, comprising executive officers and 
division general managers, deliberates on human rights activi-
ties, and based on their decisions the Human Resources Division 
promotes human rights protection activities and resolves issues 
throughout the Group. Each division manager leads the division’s 
activities as the human rights promotion officer at Mazda Motor 
Corporation, while the person in charge of human rights leads ac-
tivities at each Mazda business location as well as at Group com-
panies in Japan and overseas.
At Group companies in Japan, a network has been established to 
exchange opinions on a regular basis. Serious human rights vio-

lations identified through the network are reported to executive 
officers and other management-level members of Mazda Motor 
Corporation, providing a framework that enables the implemen-
tation of Group-wide solutions.
Moreover, once a year, the Global Employee survey is conduct-
ed to check the progress in human rights protection activities in 
each region around the world and confirm whether there is any 
problem to be addressed or not. The results of the survey are 
fed back to each management and improvement measures are 
taken as needed.
As for suppliers, Mazda seeks to establish a supply chain in which 
suppliers are also required to fulfill their social responsibilities in 
the area of respect for human rights, based on the Mazda Supplier  
CSR Guidelines. (  P105)

Division and Department managers

Human Rights Protection Promotion Officer

Local governments, other corporations, 
external organizations

Domestic and overseas 
Group companies, suppliers

Human Rights Committee

Business locations

Diversity Promotion Group,  
People Development Department,  

Human Resources Division

Human Rights Promotion System

■  Activities at Group Companies in Japan and Overseas
In line with its One Mazda concept, Mazda is committed to pro-
moting human rights activities in its Group companies.
Based on the basic principles stated in the Mazda Human Rights 
Declaration and with reference to the Rules for Eliminating Human 
Rights Violations, the Guidelines to Eliminate Human Rights  
Violations, Mazda Group companies are maintaining a set of rules 
and guidelines that take into account the conditions in each country  
where they are applied. Through these efforts, the Company  
strives to protect human rights at all companies throughout the 
Group. There is also regular information exchange between 
human rights officers at Mazda Motor Corporation and each 
Group company. Depending on the circumstances of the particu-
lar company, Mazda Motor Corporation may also take steps such 

as providing training/education tools or dispatching instructors.
Since FY March 2017, Mazda supports Group companies in estab-
lishing a system for human rights training, and providing materials 
of Mazda’s Human Rights Meetings to Group companies.
Mazda also responds to human rights consultations from employ-
ees of Group companies via the Human Rights Counseling Desk, 
the Female Employee Counseling Desk, the Mazda Global Hotline, 
etc. (  P104)

■  Human Rights Counseling by Dedicated Counselors
Mazda has established a Human Rights Counseling Desk and a 
Female Employee Counseling Desk to appropriately respond to 
human rights consultations from employees, through providing 
advice and supporting early relief from human rights violations.
Since more than ten years ago, the counseling desks have re-
sponded to consultations from sexual-minority (LGBTQ+) em-
ployees and, working with workplaces, have continued to pro-
vide support. 
Mazda has set out regulations mandating strict confidentiality, 
guaranteeing immunity from reprisals, and ensuring that no dis-
advantage will accrue to employees who request consultations. 
Counseling is offered in various forms, such as face-to-face, by 
telephone, or by e-mail. Mazda promptly responds to consulta-
tions, with the goal of rapidly improving the work environment for 
the affected employee, while taking necessary measures against 
the relevant violator based on factual inquiry. The Company also 
offers the necessary support to ensure respect for human rights 
throughout the entire workplace, through the abovementioned 
counseling desks. For example, these desks offer advice on work-
place culture improvement to the employee’s supervisor, and pro-
vide counseling and advice for the employees and other persons 
concerned.
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＊1 Sexual Orientation and Gender Identity
＊2 Initiatives at Mazda Motor Corporation

■ Training and Educational Activities
Mazda proactively and regularly provides awareness-raising activ-
ities and education on human rights, targeting all executive offi-
cers and employees. In March 2008, recognized for these initia-
tives and other human rights protection activities, Mazda became 
the first corporation in Japan to be awarded the Human Rights 
Merit Award by Japan’s Ministry of Justice and the National Federation 
of Consultative Assemblies of Civil Liberties Commissioners.

Human Rights Training＊2

■ Collective training
Mazda holds obligatory human rights training programs for 
employees when they newly join the Company and they are 
promoted in rank or position. The Company also holds event-
based training such as human rights lectures for executive of-
ficers and senior managers. Moreover, the Company also 
holds training programs by department that are customized to 
each department in response to its specific needs.

■ In-house awareness training for sexual minority issues
In FY March 2017, Mazda started to organize training pro-
grams and lectures to promote understanding of sexual mi-
nority issues. In 2017, in-house lectures were held by experts 
invited from outside the Group, while in 2020, Mazda in-
formed all employees about its internal systems, procedures, 
and consultation desks related to sexual minorities.

■  Human rights mini-lectures and other information offered via 
the in-house intranet
Mazda conducts activities to raise human rights awareness 
by human rights minilectures through intranet, and e-learning 
programs and to ensure that all employees can share recogni-
tion regarding power harassment and sexual harassment.

■  Initiatives to Prevent Human Rights Violations
Mazda carries out various initiatives to eliminate human rights vi-
olations. In case a problem involving human rights violations oc-
curs, the Company discloses the case on the intranet as an exam-
ple of disciplinary action, and conducts educational and aware-
ness raising activities in order to prevent a recurrence. Mazda re-
cords the results of handling these cases and manages in accor-
dance with the stipulated procedure, and reports to the Human 
Rights Committee. These records are used to formulate more ef-
fective Companywide policies and to prevent the recurrence of 
similar problems.

■ Initiatives for Sexual Minorities
In 2000, Mazda brought in its Rules for Eliminating Human Rights 
Violations to ensure that all employees, regardless of sexuality, 
can be themselves, be excited to work and demonstrate their full 
potential, and since that time has worked to prevent discrimina-
tion against those who are same-gender-oriented. In 2012, this 
was revised to forbid discrimination based on sexual orientation. 
Next, in 2017, this was expanded to cover gender identity. Then, 
in 2020, the definition for “partner” in Mazda’s working regula-
tions was changed to cover not only married spouses, but also 
those in relationships equivalent to marriage regardless of gen-
ders, and for employees to be treated equally whether or not they 
were legally married or in an unregistered marriage. Mazda will 
also take action in the future to prevent harassment based on sex-
ual orientation or gender identity (SOGI＊1 harassment). 

Themes of Human Rights Mini-Lectures (examples)

■ Materials on communication
•  Fight or flight response
•  Critical thinking
•  Assertion
•  Metacognition and mindfulness
•  Emotion, etc.

■ Human rights education materials
•  Discriminated communities 

issues (Dowa issues)
•  Gender diversity, etc.

■ e-learning materials
•  Gender diversity (LGBT)
•  Power harassment
•  Sexual harassment
•  Harassment regarding 

child-rearing, nursing care 
leave, etc.

•  Various issues and challenges 
(regarding women, people 
with special needs, national-
ity/race, the elderly, HIV-in-
fected persons, etc.)

Senior Management’s Message During Human Rights Week＊2

The Company’s senior management sends all employees a mes-
sage to reacquaint them with the importance of respect for 
human rights every year during Human Rights Week, in connec-
tion with Human Rights Day on December 10.

Human Rights Meetings＊2

Mazda holds regular meetings (four times a year) at each work-
place themed on familiar topics, helping employees to think for 
themselves about human rights and make their own insights. 

Other Human Rights Education Activities＊2 
Mazda has held Human Rights Slogan Competitions and estab-
lished a special website on its human rights protection activities.
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■  Collaborating with External Organizations and 
Contributing to Local Communities

Mazda actively collaborates with local governments, companies 
and other external organizations to implement human rights pro-
tection activities for local communities.
Other efforts towards promoting respect for human rights in-
clude social contributions on a global basis, such as participating 
in human rights events in regional communities, exchanging opin-
ions with human rights organizations, adopting measures against 
poverty, and supporting a HIV/AIDS care facility.＊1

■  Fundamental Approach to Human Rights Due 
Diligence

As part of its human rights due diligence,＊2 and taking into ac-
count the Mazda Human Rights Policy, Mazda recognizes that it 
must identify factors that could negatively affect human rights in 
its business activities, and introduce systems that assign priority 
levels to these, and continuously work to prevent, reduce, rectify, 
or make up for them. Mazda works to this end and is expanding 
the scope of its initiatives to include Group companies and sup-
pliers both in Japan and elsewhere.

■  Supply Chain Human Rights Due Diligence: 
Suppliers

Identifying Human Rights Issues
Human rights issues connected to suppliers＊3 are clearly speci-
fied in the Mazda Supplier CSR Guidelines, and Mazda pushes all 
business partners to adhere to its efforts to respect human rights.

Mazda Supplier CSR Guidelines

Initiative Self-diagnosis and Questionnaire
In the Mazda Supplier CSR Guidelines, all suppliers are asked to 
diagnose their own efforts by looking at the extent to which they: 
grasp the current situation, have systems in place, work to pre-
vent impacts, raise awareness in-house, regularly confirm their sit-
uation, and keep their understanding of normal situations up-to-
date. From the relief viewpoint, it also clearly details the Mazda 
Global Hotline, set up for whistleblowing if an issue is discovered 
or as a communications hotline to discuss responses. 
In terms of evaluations into the effectiveness of such initiatives, 
the yearly questionnaire for suppliers verifies that they are ap-
propriately carrying out the self-diagnosis described above. In FY 
March 2023, no issues, including those related to human rights 
initiatives, were found. 

Responsible Mineral Procurement Efforts
Mazda understands that the conflict mineral＊4 problem is one of 
the most serious social issues in its supply chains. The Company, 
therefore, aims not to use conflict minerals or any other raw ma-
terials that may cause social issues and it has clarified this view in 
the Mazda Supplier CSR Guidelines, to which it requests all sup-
pliers follow. In FY March 2023, based on a request from a com-
pany to which Mazda supplies vehicles, Mazda conducted a con-
flict minerals survey of around 300 companies from which Mazda 
orders components or materials used in the finished supplied ve-
hicles. For the surveys, Mazda used the format designated by the 
EICC (now the RBA). ＊1  Social contribution initiatives 

https://www.mazda.com/en/sustainability/social/
＊2  Human rights due diligence: continuous implementation of a cycle of procedures to identify, 

prevent and reduce adverse impacts on human rights in a company’s business activities. 
＊3  Mazda identifies nine human rights issues suppliers should work on: abolition of discrimi-

nation, respect for people, prohibition of child labor, prohibition of forced labor, non-use 
of conflict minerals or other raw materials that may cause social issues, wages, working 
hours, dialogue with employees, and safe and healthy working environments. 

＊4  Conflict minerals: Minerals and their derivative metals designated by Financial Regulatory 
Reform Article 1502 that are sourced from and used as financial sources for armed groups 
in conflict-affected regions in the Democratic Republic of Congo or adjoining countries 
(Regulated minerals: tantalum, tin, tungsten, gold). Under this act, listed US companies 
are obliged to report that no conflict materials are used in their products.

https://www.mazda.com/en/sustainability/policy/
https://www.mazda.com/en/sustainability/social/



