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Meeting Our Responsibilities to an

Ever-Changing Society and Growing

Together With Our Stakeholders

Delivering products that harmonize "driving pleasure" with 
"outstanding environmental and safety performance"
Thank you very much for your continuous understanding and cooperation.
As an automobile manufacturer, we believe that it is particularly important for 
Mazda to contribute to realizing a sustainable society through its vehicles and 
technological innovations. In 2007, Mazda announced its long-term vision for 
technology development, called “Sustainable Zoom-Zoom” (see p.5). In keeping 
with this vision, by constantly delivering products that harmonize “driving 
pleasure” with “outstanding environmental and safety performance” at a high 
level, we will garner the ardent support of customers around the world.
On the environmental front, we introduced the CX-5 and the Atenza/Mazda6, 
which are receiving high acclaim. Notably, I am confident that the good 
reputation earned by the models equipped with a clean diesel engine denotes 
a wider acceptance of Mazda’s proposal that clean diesel is a new alternative in 
addressing environmental problems. This is exemplifi ed by the fact that the CX-5 
won the 2012-2013 Car of the Year in Japan. We continue to introduce vehicles 
that incorporate SKYACTIV TECHNOLOGY to global markets.
In the realm of safety, Mazda carries out research and development of safety 
technologies on the basis of the Mazda Proactive Safety philosophy. Typical  
among them is “i-ACTIVSENSE,” a series of Mazda's advanced safety technologies 
designed to aid the driver in recognizing potential hazards, avoiding collisions and 
reducing the damage resulting from accidents when they cannot be avoided. The 
Atenza/Mazda6 is the first model to incorporate the full suite of i-ACTIVSENSE 
safety technologies.

Growing together with our stakeholders
To address changes in the business environment and ensure future growth, we 
have striven company-wide to implement the Structural Reform Plan*1. In the 
future, we would like to achieve steady success in carrying the Plan through, 
toward the further development of the entire Mazda Group.
Mazda has taken its own initiative in drastically improving the efficiency of the 
internal combustion engine. While especially taking climate change and other 
serious social challenges into account, we will meet our responsibilities as an 
automobile manufacturer.
While fulfi lling our responsibilities to an ever-changing society, Mazda will provide 
attractive products that satisfy the needs of our customers, even as they vary 
across more than 120 countries and regions. The entire Mazda Group will make 
united efforts to continue to develop together with and to earn the trust of all its 
stakeholders.
Your further support and encouragement would be greatly appreciated.
*1 The Structural Reform Plan is mainly organized with the following four initiatives: 1. Business innovation 

by SKYACTIV TECHNOLOGY; 2. Accelerate further cost improvements through Monotsukuri Innovation; 
3. Reinforce business in emerging countries and establish global production footprints; and 4. Promote 
global alliances.

TOP Message

*Mazda Sustainability Report 2013 [In-depth version] provides more detailed Top Message in Q & A style.

Masamichi Kogai
Representative Director
President and CEO
Mazda Motor Corporation



The Origin and Meaning of “Mazda”
The Company’s name, “Mazda,” derives from Ahura Mazda, a god of the earliest civilizations 
in western Asia. The Company has interpreted Ahura Mazda, the god of wisdom, intelligence, 
and harmony, as a symbol of the origin of both Eastern and Western civilizations, and also 
as a symbol of automotive culture. It incorporates a desire to achieve world peace and the 
development of the automobile manufacturing industry. It also derives from the name of the 
Company’s founder, Jujiro Matsuda.

Mazda Brand Symbol
The brand symbol expresses Mazda’s dedication to continuous  
growth and improvement. It is a symbolic development of the  
Mazda “M,” and shows the Company stretching its wings as it  
soars into the future (Established in June 1997).

Mazda Corporate Mark
With the introduction of Corporate Identity (CI) in 1975, Mazda developed its corporate 
mark as a symbol for Mazda’s communications. It was later positioned as an easy-to-read 
corporate mark, in line with the establishment of the brand symbol in 1997 (Established 
in 1975).

Mazda Brand Statement, “Zoom-Zoom”
Mazda’s creativity and innovation continuously delivers fun and exhilarating driving  
experiences to customers who remember the emotion of motion fi rst felt as a child.
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*1 In 1999, Mazda evolved its existing management philosophy into its current Corporate Vision. Comprising 
the three key elements of Vision (corporate objectives), Mission (corporate roles and responsibilities), and 
Value (the values Mazda seeks to produce), this Corporate Vision defi nes the goals of the company and its 
employees, their roles and responsibilities, and the sense of values the Company embraces in pursuit of 
its targets.

We value integrity, customer focus, creativity, and effi cient and nimble action, 
and respect highly motivated people and team spirit. 

We positively support environmental matters, safety, and society. 
Guided by these values, we provide superior rewards to all people associated with Mazda.

The values Mazda seeks to produce

Value

With passion, pride and speed, we actively communicate with our customers 
to deliver insightful automotive products and services that exceed their expectations.

Roles and responsibilities

Mission

To create new value, excite and delight our customers 
through the best automotive products and services.

Corporate objectives

Vision
Corporate Vision*1
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Mazda3/Axela, the new model to be launched around the 
globe starting in autumn 2013. The page expresses this 
vehicle, realizing both "driving pleasure" and "outstanding 
environmental and safety performance" at a higher level, 
driving briskly under the blue sky.

About the Title Page

Editorial Policy
In FY March 2014, the Mazda Corporate Profile and 
Mazda Sustainability Report [Digest version] are 
integrated. To satisfy the needs of readers of both of 
them, this report presents Mazda’s corporate overview 
and basic vision while featuring its unique initiatives 
in FY March 2013. The in-depth version of the Mazda 
Sustainability Report (158 pages) is available on the 
Mazda Global Website.

Period Covered
The report primarily covers the period from April 2012 
through March 2013, although some activities after  
April 2013 are included.
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Corporate Profile (As of March 31, 2013)

Global Network

Kenbuchi Proving Ground

China Engineering Support Center (China)
Mazda Motor Europe (Germany)

Mazda North American 
Operations (U.S.)

Nakasatsunai Proving Ground

Mazda R&D Center Yokohama

Miyoshi Plant

Mine Proving Ground

Hofu Plant

Tokyo Office

Head Office, Hiroshima Plant

Columbia*3

Ecuador

Russia*4

Mexico*2

Thailand

Taiwan*3

Vietnam*4

China

Zimbabwe

South Africa

Malaysia*4

01. Head Office  02. Tokyo Office  03. Mazda R&D Center Yokohama  04. Hiroshima Plant 05. Hofu Plant  06. Miyoshi Plant  07. China  08. Thailand  09. Mexico

★ Head Office and production site
● Research and development site 
      or proving ground
▲ Production site
■ Liaison, sales, corporate 
      communications site
　 Production site and proving ground
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Company name: Mazda Motor Corporation

Established: January 30, 1920

Head Offi ce: 3-1 Shinchi, Fuchu-cho, Aki-gun, Hiroshima 730-8670, 
Japan

Main business
lines:

Manufacture and sales of passenger cars and 
commercial vehicles

Stock information: 6,000,000,000 total shares issuable,
2,999,377,399 total outstanding shares,
125,596 shareholders

Capital: ¥258,957,096,762

Employees: Non-consolidated Male: 19,450
 Female: 1,836
 Total: 21,286
(includes employees dispatched to other locations)
Consolidated Total: 37,745

Research and 
development 
sites:

Head Offi ce, Mazda R&D Center Yokohama, Mazda
Motor of America (USA), Mazda Motor Europe
(Germany), China Engineering Support Center (China)

Production 
sites:

In Japan: Hiroshima Plant (Head Offi ce, Ujina), Hofu Plant 
(Nishinoura, Nakanoseki), Miyoshi Plant

Outside Japan: China, Thailand, U.S.*1, Mexico*2, Columbia*3, 
Zimbabwe, South Africa, Ecuador, Taiwan*3, Malaysia*4, 
Russia*4, Vietnam*4

Sales companies: 255 in Japan, 140 outside Japan

Principal
products:

Four-wheeled vehicles, gasoline reciprocating engines, 
diesel engines, rotary engines, and automatic and manual 
transmissions for vehicles

*1 Production of Mazda6 ended in August 2012. / *2 Scheduled to start operations during in the fourth quarter of fi scal year ending March 2014.
*3 Some models are not produced but assembled locally (Not included in local production volume fi gures). / *4 Assembly only (Not disclosed as local production volume).



Japanese securities companies
101,336,000

3.4%

Breakdown of Shareholders by Type

Japanese financial
institutions

830,542,000

27.7%

Foreign institutions
and others

1,164,982,000

38.8%

Other Japanese
corporations
303,891,000

10.1%

Japanese individuals
and others
598,627,000

20.0%

*Mexico is included in North America, Puerto Rico is included in Central and
  South America, and Taiwan is included in Asia.

Breakdown of the Number of Vehicles Sold by Region

3%
Central and South
America 35,313

China 174,687
14%

Middle East and Africa 39,684
3%

North
America
370,726

30%

Europe 171,542
14%

Oceania 111,281
9%

Asia 115,022
9%

Japan 216,257
18% (Billions of Yen)
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Top 10 Markets in Global Sales for FY March 2013

Consolidated Financial Highlights (as of March 31, 2013)

New Atenza/Mazda6 ready to be shipped overseas

216,257

174,687

77,625100,000100,000

50,00050,000

150,000150,000

200,000200,000

250,000250,000

42,165
39,628

25,28325,601

U.S. Japan China Australia Thailand Canada Russia Germany MexicoU.K.

72,137

104,125

273,306

-50

-100

50

-50

-100

100

150

0

(Billions of Yen)

(Years ended 
March 31)

(Years ended 
March 31)

2011

23.8

2012 2013

-38.7

53.9

2010

9.5

2009

-28.4

Operating Income

50

100

150

0

(Billions of Yen)

2011

-60.0

2012 2013
-107.7

34.3

2010

-6.5

2009

-71.5

Net Income
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“Sustainable Zoom-Zoom”

Long-Term Vision for Technology Development

Basic Policy

Provide All Customers who Purchase Mazda 
Vehicles with Driving Pleasure as well as Outstanding 
Environmental and Safety Performance.

“The Zoom-Zoom tree” embodies the Zoom-Zoom concept and its 
spread throughout society. The tree absorbs the “ONE MAZDA” 
corporate culture as nutrients through firmly planted roots. As it 
continues to grow, the left branch represents the environment, the 
right branch represents safety, and the treetop embodies the 
Zoom-Zoom concept.

Zoom-Zoom Tree

Environment

EnvironmentEnvironmentEnvironment

Safety

SafetySafetySafety

In March 2007, Mazda announced its 
long-term vision for technology development: 
“Sustainable Zoom-Zoom.” The basic policy of 
the vision is to “provide all customers who 
purchase Mazda vehicles with driving pleasure 
as well as outstanding environmental and 
safety performance.”
This vision commits Mazda to making vehicles 
that always excite and that embody a 
"Zoom-Zoom" feeling, meaning they look 
inviting to drive, are fun to drive and make you 
want to drive them again, helping to achieve an 
exciting, sustainable future for vehicles, 
people, and the Earth.
In FY March 2013, Mazda took big steps 
forward both in terms of the environment and 
in terms of safety. Global deployment of 
vehicles featuring SKYACTIV TECHNOLOGY 
began in earnest and a series of advanced 
safety technologies named i-ACTIVSENSE 
(see pp.8 and 10) was introduced.



Mazda’s Environmental/Safety Initiatives

Environment
Safety

Graphic representation of global market share of powertrain technologies
■ Anticipated Expansion in Adoption of Environmental Technologies

  Approach to Environmental Technologies

Even in 2020, Mazda expects that the world’s key energy sources will continue to be mainly petroleum based and 

that the majority of vehicles will still be powered by internal combustion engines.

● Stricter fuel economy standards globally
● Need for big boost in energy efficiency
● Expanded adoption of electric device technologies

● Introduction of hybrid technology 
    and idling stop technology

*1 A system that converts a vehicle’s kinetic energy during deceleration into electricity for reuse
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Base engines
(internal combustion engines)

● Expanded use of electric device technologies 
    and increased introduction of electric vehicles

Base engines
(internal combustion engines)
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Regenerative
braking*1
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Idling stop
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Hybrids
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(internal combustion engines)

Sa
le

s 
vo

lu
m

e

2009 20202015

El
ec

tr
ic

 d
ev

ic
es

With this outlook, Mazda is working on 
the comprehensive improvement of 
base technologies using SKYACTIV 
TECHNOLOGY and promoting its 
Building-Block Strategy (see pp.7 and 
11) in order to meet its goal of raising 
the average fuel economy of Mazda 
vehicles sold worldwide by 30% by 2015 
compared with 2008 levels. Improved Base Technologies 

(Powertrains, Reduced Body Weight, etc.)

Battery Management Technology 
(Idling Stop System “i-stop”)Step-1 i-stop

i-ELOOP Regenerative Braking 
(Regenerative Braking System “i-ELOOP”)

skyactiv technology

Step-2

Step-3 Motor Drive Technology (Hybrid System)

■ Building-Block Strategy

Mazda's safety philosophy, which guides 
the research and development of safety 
technologies, is based on understanding, 
respecting and trusting the driver.

To drive safely it is essential to recognize 
potential hazards, exercise good judgment 
and operate the vehicle in an appropriate 
fashion. Mazda aims to support these 
essential functions so that drivers can 
drive safely and with peace of mind, 
despite changing driving conditions.
Since drivers are human beings, and 
human beings are fallible, Mazda offers a 
range of technologies which help to 
prevent or reduce the damage resulting 
from an accident.

Mazda Proactive Safety

  Approach to Safety Technologies  Approach to Safety Technologies

What Mazda’s safety technologies aim to provide

Risk of
accident rises

Accident becomes
unavoidable

Risk of accident is low
(Safe operation of vehicle)

Low

High

Risk of
Accident

Accident
happens
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Help protect passengers 
and pedestrians in the 
event of an accident

Help avoid or reduce the 
severity of an accident when 
the driver alone cannot 
safely operate the vehicle

Provide hazard alerts to help 
the driver avoid dangers and 
recover the safe operation 
of the vehicle

Maximize the range of 
conditions in which the 
driver can drive safely and 
comfortably
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General Manager Product Strategy DivisionHidetoshi KudouBuilding-Block StrategyBuilding-Block Strategy

Environment
Safety

Aiming to substantially reduce total CO2 emissions based on the Sustainable Zoom-Zoom vision, Mazda has promoted the Building-Block 
Strategy, in which base technologies are thoroughly improved first, to which electric device technologies are added later. The launch of the new 
Axela equipped with a hybrid system is planned for 2013, whereby Step 3, the final stage of the Strategy, will be completed.

Technologies Spreading Globally can Contribute to the 
Environmental Conservation

generated in cross-functional collaborations,” says Kudou. Not only the 
research and development related divisions but also the manufacturing 
and purchasing related divisions as well as suppliers made united efforts 
toward the common goal of “setting a global benchmark.”
“Engineers who had been listing up the reasons why they couldn’t do it 
began to focus on how they could do it,” says Kudou, describing the 
“chemical reaction” that occurred in the course of their technological 
innovation.
Although SKYACTIV TECHNOLOGY*2 attracts worldwide attention 
today, it initially received a cool response. Some were surprised we were 
still focused on the internal combustion engine, and many doubted that 
there was still potential to improve the technology. Such responses 
began to change in 2010 when Mazda held a test-ride event in Germany. 
The media enthusiastically praised Mazda’s driving performance and 
became interested in Mazda’s assertions. It was at that moment that 
confidence turned to conviction for Kudou and his team members, who 
had made continuous efforts to find breakthroughs in satisfying both 
driving pleasure and environmental performance.
“Setting a global benchmark.” What had been only a slogan displayed on 
the office wall was now a reality. In 2012, the CX-5, fully equipped with 
SKYACTIV TECHNOLOGY, gained a good reputation worldwide and 
received the Japan Car of the Year and various other awards. Now the 
goal is to remain the best in the world. Mazda introduced i-ELOOP, a 
system to reuse the energy generated in deceleration, in the new 
Atenza (Mazda6 overseas) launched in November 2012, and will launch 
the new Axela (Mazda3 overseas) equipped with a hybrid system in 
2013. “Though this marks the final step of the Building-Block Strategy, 
we have already started new initiatives to ensure we continue to set the 
benchmark globally,” says Kudou, looking ahead to the next phase.

   Aiming to substantially reduce total CO2 emissions
The Building-Block Strategy is a road map to substantially reduce total 
CO2 emissions by thoroughly improving the engine, chassis framework, 
and other base technologies that determine the basic performance of a 
vehicle, before adding electric device technologies to such base 
technologies.
As long as hybrid systems consists of both an internal combustion 
engine and an electric motor, internal combustion engines will continue 
to be the key to improved efficiency. To “provide all customers who 
purchase Mazda vehicles with driving pleasure as well as outstanding 
environmental performance,” Mazda believes the comprehensive 
improvement of base technologies is essential.

   Setting a global benchmark
In pursuing an ideal, compromise is unacceptable. Mazda reviewed 
conflicting features that have conventionally been traded off, seeking 
the possibility of balancing them. For example, although the efficiency of 
a gasoline engine increases as its compression ratio rises, a higher 
compression ratio causes a rise of temperature, leading to abnormal 
combustion and a greater burden on the engine. It was therefore 
commonly believed that the compression ratio should be around 10:1 to 
12:1 at maximum. 
However, as a result of 
re-examining the entire 
mechanism of combus-
tion, Mazda achieved the 
world’s highest compres-
sion ratio of 14.0:1 for a 
mass-produced gasoline 
engine.*1 It is a result that 
defies common sense and 
conventional wisdom.
“Many breakthroughs were 
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Finding the best balance

*1 Mazda data as of August 2013
*2 Refers to a range of innovative, next-generation base technologies
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i-ACTIVSENSE i-ACTIVSENSE 

Environment
Safety

General Manager, Vehicle System Development
Department, Vehicle Development DivisionHisayoshi Naito

Mazda developed the i-ACTIVSENSE suite of advanced safety technologies (see p.10) with the aim of helping drivers recognize hazards, avoid 
collisions and reduce damage when accidents occur. The first model to feature the full range of i-ACTIVESENSE technologies is the new Atenza 
(Mazda6 overseas), which was launched in November 2012 and achieves outstanding safety performance.

i-ACTIVSENSE Advanced Safety Technologies Support 
Driving Pleasure

intention: “A safety function cannot be effective if it is not used because 
it makes the driver feel annoyed.”
Meanwhile, based on the notion that human beings are fallible, 
i-ACTIVSENSE includes technologies that will automatically intervene to 
avert collisions or mitigate damage when an accident is unavoidable. It is 
said that about 33% of car accidents that occur in Japan are rear-end 
collisions, of which about 60% occur at low speeds of 30 km/h or below. 
In recent years, the number of accidents caused by drivers mistakenly 
pressing the accelerator instead of the brake in automatic transmission 
vehicles has also been increasing. Mazda is seeking more effective 
safety technologies to avoid or mitigate damage from these common 
types of accidents.
Under the belief that widespread adoption will make the greatest 
contribution to society, Mazda has made efforts to be chosen by 
customers. “The key to widespread acceptance is to have customers 
experience and feel empathy for our technologies,” says Naito. He 
himself attends the test-ride events held for the purpose of engendering 
understanding for Mazda’s safety philosophy and reflecting customer 
feedback in subsequent developments. Naito asserts, “Our dream is the 
realization of a safe automotive society with no accidents. In pursuit of 
this ideal we will devote our efforts to the development of further 
practical safety technologies.”

   Optimizing the driving environment
Under the Mazda Proactive Safety (see p.6) philosophy of maximizing 
the range of conditions in which the driver can drive safely and 
comfortably, and minimizing the risk of accidents, Mazda thoroughly 
reviewed the basic configuration of its vehicles with the aim of 
optimizing the driving environment, improving both ease of operation 
and the driver’s field of vision. The goal was to develop a vehicle in which 
the driver feels no discomfort and does not tire easily. An example of 
this is the layout of the steering wheel and pedals. These are positioned 
such that the driver’s joints are maintained at the optimum angle for 
comfort which was calculated through analysis of the relaxed posture 
that an astronaut’s body naturally assumes when floating in zero-gravity 
space. 
Mazda also thoroughly analyzed accident scenes to find effective safety 
technologies. To successfully deploy such technologies globally, it is 
crucial to understand the traffic situations and driver characteristics of 
each country. The research and development team members drove 
night and day, in countries all over the world, to collect and analyze data 
for development.
These efforts resulted in the development of i-ACTIVSENSE advanced 
safety technologies using advanced detection devices.

   Satisfying both “driving pleasure” and safety performance
The most unique feature of i-ACTIVSENSE is its hazard-recognition 
support technologies. These technologies warn the driver of 
approaching danger, but it is the driver him/herself that takes action to 
avoid the danger. The background of this feature lies the Mazda’s 
principle of enhancing safety performance by encouraging the driver to 
take voluntary action without compromising driving pleasure, which is 
carefully reflected in design. For example, the Lane Departure Warning 
System is designed not to give a warning when the driver intentionally 
departs from a lane. Frequent, unnecessary warnings may annoy the 
driver, causing him/her to turn off the system. Naito explains the design 

■ i-ACTIVSENSE

Milliwave radar (76GHz)
MRCC/FOW/SBS

Quasi-milliwave radar (24GHz)
RVM

Camera
(visible wavelength)

LDWS/HBC

Near-infrared laser
SCBS/Acceleration

Control for AT
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By improving the five categories of Mazda Quality, Mazda will further advance the 
efforts it has made to improve quality and continue to present Mazda-unique value 
to customers, with a view to enhancing its brand value.
<Vision>
We love cars. We strive to ensure that customers live fruitful lives complimented by 
owning cars. Based on such a concept, in our vision of the future, we see cars, the 
earth and society existing in harmony. We will continue to overcome obstacles with 
unique and original inspiration.
1. Bring joy to our customers through the ownership of their vehicles.
2. Provide cars to more and more customers that are in harmony with the earth 

and society.
3. Embrace challenges and through our ingenuity master the "Doh" (the Japanese 

concept of "the Way" or "the Path").

Efforts for Brand Value Enhancement

The new Mazda6 was chosen as a top-three most beautiful car in the world  
for the 2013 World Car Design of the Year, as the only Japanese car to  
be selected. This award was given to cars with excellent design, chosen  
from among new model vehicles launched in 2012 through examination by  
journalists and design experts from all over the world. The highly praised  
design theme “KODO - Soul of Motion” embodies the motion and strength full 
of vitality seen in animals.

【Products】 Embodying Driving Pleasure through “KODO” 
Design

Providing an Ownership Experience that Exceeds 
Customer Expectations
Mazda is striving to improve customer satisfaction in the aspects of quality, products, sales, after-sales service, and 
safety.

Customer Satisfaction
ISO26000

Consumer issues

To enable front-line sales staff to communicate to the customers not only the functions of products but also the Mazda philosophy 
embedded in the products and technologies, Mazda has strengthened communications between the Head Offi ce and dealerships 
in Japan/distributors overseas. For example, from the launch of the new Mazda6, product development members participated in 
the new model training for overseas distributors, in which only  
a trainer from the Head Office sales department participated  
before the Mazda6. This has enabled the communication of  
broader and deeper product information as well as the aim/
philosophy of Mazda product development. Programs to  
promote understanding of the i-ACTIVSENSE advanced safety  
technologies, including test drives, were also offered. Similar  
initiatives were also promoted in Japan.

【Sales】 Building Ties with Customers Based on the ONE 
MAZDA Concept

Overseas: Briefi ng by engineersIn Japan: Safety technologies 
driving experience

【Quality】 Satisfying the Diverse Needs of Customers and 
Offering Trust, Joy and Excitement
Mazda is engaged in establishing a consistent quality level to be assured at all 
stages from planning/development to the delivery of products to customers.
As a result of these efforts, Mazda received high praise worldwide*1, including 
in reports by J.D. Power and Associates.
*1 See Mazda Sustainability Report 2013 (page 111 of in-depth version).

Product
development

Tsunagari
Tsunagari
(Linkage)

TsunagariTsunagari
Suppliers

Manufacturing Quality
Function development
Function verification

Function build-up

Consistency

Consistency

● “Consistent” efforts from product development to verification, focusing 
on functional quality

● Cooperative activities which have a close “Tsunagari (Linkage)” 
among product development, manufacturing and quality related 
divisions, and suppliers

Establishing Quality through Cooperation among 
Product Development, Production and Quality Related 
Divisions, Overseas Regions and Suppliers

5 Categories of Mazda Quality
"Quality of All Things Offered Outside the Company": 

Vehicles, Parts, Sales activities, Repair/
Maintenance, Document, Web-site, etc

"Quality of Work": Procedure of work, Quality of 
product, etc

"Quality of Management": Operational control, 
Resource control, Accuracy of decision and 
correctness of timing, etc

“Quality of Work Environment”: Work climate, 
Environment of workplace, etc.

"Quality of Behavior": Philosophy, Mind, Value, 
Behavior, etc
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Basic Approach to Safety
Mazda's aim is to achive a safe and accident-free automotive society from the three 
viewpoints of vehicles, people, and roads and infrastructure. To this end, Mazda is 
making efforts in safety initiatives.

i-ACTIVSENSE (see p.8)
Mazda's i-ACTIVSENSE is an umbrella term covering a series of advanced safety 
technologies, developed in line with Mazda's safety philosophy, "Mazda Proactive 
Safety" (see p.6).

【Safety】 Delivering Outstanding Safety Performance

In June 2012 the Mazda Service Skills Competition was held for the first time in 
Indonesia. The competition aims to encourage staff members to improve their  
technical skills and customer service performance, and to raise the motivation of 
service staff and inspire dealers to promote human resources development. Ten 
engineers and five advisors participated in the final competition after passing 
the preliminaries, with the top three receiving awards.

【After-Sales Service】 Holding Service Skills Competition in 
Indonesia

Safety Initiatives
http://www.mazda.com/csr/safety/

Vehicle diagnostics skills competition for engineers

Mazda6

CX-5

Receiving the Highest-Class Ratings for Safety PerformanceTOPICS 

■ Euro NCAP

■ Top Safety 
　Pick+ 2013

*3 Insurance Institute for Highway Safety: a non-profit organization active in the US insurance industry that performs 
safety evaluations

*4 Euro NCAP is an independent agency comprised of the transport authorities of European countries. It has awarded 
automotive safety ratings since 1997. ■ Five Stars

New Mazda6
● Named “Top Safety Pick+ (plus) for 2013,” the highest rating, in the 

crash safety performance test by the IIHS*3 (US).

CX-5
● Awarded the highest five-star rating in the comprehensive safety  

performance assessment in 2013 by Euro NCAP*4.
● Awarded a five-star rating in the New Car Assessment in Japan (JNCAP).

Three Viewpoints of 
Safety Initiatives

Major i-ACTIVSENSE technologies*2

Smart City Brake Support (SCBS)
Automatically stops or reduces the speed of the car when there is a  
risk of collision with the vehicle in front while travelling at speeds of  
between 4 and 30 km/h

Forward Obstruction Warning (FOW)
Detects vehicles in front and alerts the driver to an approaching risk of 
collision early enough for the driver to brake or take evasive action

Rear Vehicle Monitoring (RVM)
Detects cars in the blind spot on either side or approaching from behind, and 
alerts the driver to potential risks when changing lanes

Approaching vehicle detection area

Approaching vehicle detection area

Approaching front vehicle Alert

Detection range: approx. 50 m

High-Beam Control 
System (HBC)
Detects oncoming traffic 
and vehicles in front and 
automatically switches 
headlights between high and 
low beam, improving visibility 
at night (Top: high beam, 
bottom: low beam)

*2 Mazda Radar Cruise Control (MRCC), Lane Departure Warning System (LDWS), Smart Brake Support (SBS), Active Front-lighting System (AFS), and Acceleration Control for Automatic Transmission 
are also included.

Boosting Customer Satisfaction/Quality/Products/Sales/ 
After-Sales Service
http://www.mazda.com/csr/csr_vision/customer/Detailed 

information
Detailed 

information

http://www.mazda.com/csr/csr_vision/customer/
http://www.mazda.com/csr/safety/
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Global warming is an issue of critical importance for the human race. Mazda recognizes that environmental issues are one of the highest 
priority areas of CSR, and actively adopts initiatives to promote a low-carbon, recycling-oriented society in harmony with nature. These 
efforts are refl ected in all of Mazda’s corporate activities with the aim of achieving a sustainable society. Mazda established the Mazda Global 
Environmental Charter as the basic policy for environmental matters in the Mazda Group. Specifi c target-setting and actions for each target 
are being executed in accordance with the Mazda Green Plan 2020. In FY March 2013, most of the targets have been achieved in each area.

Approach to the Environment

Based on the Sustainable Zoom-Zoom, long-term vision for technology development, which upholds the basic policy of providing all 
customers who purchase Mazda vehicles with both driving pleasure as well as outstanding environmental and safety performance, 
Mazda adopted the Building-Block Strategy, which prioritizes improvements in base technologies such as improving the engine’s 
thermal effi ciency and reducing the weight of the vehicle body, followed by the gradual introduction of electric devices. This approach 
to reducing total CO2 emissions does not rely on a small proportion of eco-friendly models and enables Mazda to offer customers 
both driving pleasure and excellent environmental and safety performance. Furthermore, such vehicles can be offered to customers 
all over the world, including those in developing countries which may lack special infrastructure.

Sustainable Zoom-Zoom and the Building-Block Strategy (see pp.5-7)

The term SKYACTIV TECHNOLOGY covers all Mazda's innovative next-generation base technologies. Mazda is making  
comprehensive improvements in base technologies, such as enhancing the efficiency of powertrain components including the  
engine and transmission, reducing vehicle body weight, and improving aerodynamics.

Introduction of SKYACTIV TECHNOLOGY

SKYACTIV-G

SKYACTIV-D

SKYACTIV-MT

SKYACTIV-BODY

SKYACTIV-CHASSIS

SKYACTIV-DRIVE 

25
（km/ℓ）

20

15

10

5

0
Old model New model

With
MZR-DISI 2.0l

With
MZR-DISI 2.0l

13.4

17.4

20.0

Comparison of fuel economy between the new and old Atenza Sedan
(Japanese AT models, fuel economy at JC08 mode test cycle)

Demio*

(From June 2011)

*Only introduced in Japan

Axela/
Mazda3
(From Sep. 2011)

Premacy*

(From Jan. 2013)

Biante*

(From May 2013)

Atenza/
Mazda6
(From Nov. 2012)

New Axela/
Mazda3
(Scheduled to be launched 
in 2013)

CX-5

(From Feb. 2012)

Introduction of SKYACTIV TECHNOLOGY

Highly efficient 6-speed automatic transmission
Direct shift feel and contributes to improved fuel economy

New-generation clean diesel engine
Excellent fuel efficiency and complies with global emissions 
regulations without expensive systems

Six-speed manual transmission
Light and crisp shift feeling, reduced weight and compact 
size

Lightweight body with high rigidity
High rigidity, light weight, and the excellent crash 
safety performance

High-performance, lightweight chassis
Highly rigid and light weight, excellent handling stability 
delivers driving pleasure

Highly efficient direct-injection gasoline engine
Excellent fuel efficiency, powerful torque

With
SKYATIV-G 2.0/
SKYACTIV-Drive/

i-stop/
i-ELOOP

With
SKYATIV-G 2.0/
SKYACTIV-Drive/

i-stop/
i-ELOOP

With
SKYACTIV-D 2.2/
SKYACTIV-Drive/

i-stop/
i-ELOOP

With
SKYACTIV-D 2.2/
SKYACTIV-Drive/

i-stop/
i-ELOOP

Achieving a Sustainable Society
Mazda views environmental protection as an urgent issue for humanity, and the highest priority issue facing automakers.

Environmental Protection
ISO26000

The environment
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Step 1: Battery Management Technology (Idling Stop System "i-stop")
The i-stop system automatically shuts the engine off temporarily when the vehicle comes to a standstill. Since its fi rst installation in Axela/
Mazda3 in 2009, Mazda has been expanding this system to other models.
Step 2: Brake Energy Regeneration Technology (i-ELOOP)
Mazda has developed the world's first brake energy regeneration system for a passenger vehicle that uses a capacitor as an electricity 
storage device*1. The system was introduced in November 2012 with the new Atenza/Mazda6.

Brake Energy Regeneration System "i-ELOOP"
Vehicles require electricity to power variety of electrical components such as 
headlamps, air-conditioner and audio equipment. Electricity is generated by using 
engine power to turn a power generator called an alternator. Approximately 10% 
of engine output is said to be used not for driving, but to generate electricity to 
power the electrical components. The goal in developing i-ELOOP was to eliminate 
the need for the engine to generate electricity.

Step3: Electric Motor Drive Technology (Hybrid System)
This type of system improves overall energy efficiency using an electric motor to 
assist gasoline engines at times when energy efficiency is low, such as when a 
vehicle is running at low engine speeds or during low-load operation. Mazda will launch hybrid vehicles by the end of 2013 in Japan.

Gradual Introduction of Electric Devices (see p.6)

Endorsing the aims of the “Declaration of Biodiversity by Nippon Keidanren (the Japan Business Federation),” Mazda promotes initiatives 
to protect the global environment. In FY March 2012, with the aim of systematically developing its initiatives to protect biodiversity,  
Mazda conducted an assessment of impacts on biodiversity, and recognized the blessings of nature it receives and the signifi cance of the 
impacts on ecosystems it gives through business activities. Based on this assessment, the Company established the Mazda Biodiversity 
Guidelines in December 2012 and has been implementing relevant initiatives.

Initiatives for Biodiversity

The Mazda Biodiversity Guidelines
【Basic Approach】
Based on ”The Mazda Global Environmental Charter”, the Mazda Group, 
recognizing the blessings of nature and the signifi cance of environmental impacts, 
contributes to the conservation of biodiversity through its corporate activities 
worldwide, with the aim of establishing and developing a rich, sustainable society 
that ensures harmony between people and nature.
【Priority Initiatives】
1. Creation of Environmentally Sound Technologies and Products
2. Corporate Activities in Consideration of Conserving Resources and Energy
3. Collaboration/Cooperation with Society and Local Communities
4. Awareness Enhancement and Information Disclosure

Forest thinning effort at the Mazda Forest

* Left image is Mazda’s next-generation midsize sedan concept Mazda 
TAKERI.

Electric double-layer capacitor

DC/DC converter12–25V variable voltage alternator

Environmental Initiatives
http://www.mazda.com/csr/environment/Detailed 

information

*1 Energy storage device that charges and discharges electricity on the electric double-layer principle without involving a chemical reaction

Mazda began leasing the Demio EV in October 2012 in Japan. Using a highly 
effi cient lithium-ion battery and Mazda's unique electric motor, the Demio EV 
delivers an exhilarating driving experience, including powerful acceleration,  
precise handling and a comfortable ride. It also achieves an outstanding  
driving range of 200 kilometers (JC08mode test cycle, measured by Mazda). 
Mazda sold 75 units in FY March 2013 mainly to local governments and  
corporate customers in the Chugoku region. Mazda will continue sales in FY 
March 2014, with plans to sell approx. 100 total units.

Leasing of the Demio EV, an Electric VehicleTOPICS 

Charging station
Set up at six locations including Head Offi ce (Hiroshima), 
and available not only for Demio EV users but also for 
users of electric vehicles of other automakers.

http://www.mazda.com/csr/environment/


Safety 【United States】
Mazda North American Operations (MNAO) has supported Project 
Yellow Light in its efforts to raise awareness of the dangers of 
distracted driving. MNAO encourages young people to submit short 
60-second public service announcement videos demonstrating 
the importance staying focused 
while driving and not allowing 
distractions to disrupt their 
attention. Also, young drivers 
involved in the Mazda Motorsports 
program worked hard to further 
spread the word against distracted 
driving.

Environment 【Mexico】
MMMdM has worked to proactively protect the mesquite, which is slow-
growing plant and has been designated by Mexico, as a precious tree. 
Prior to constructing a plant in Mexico, MMMdM conducted surveys 
regarding the locations and number 
of mesquite trees growing within the 
premises, to keep these trees as they 
were to the greatest possible extent. Of 
these trees, old trees recommended to 
be replanted were moved to appropriate 
areas (at the front of the main gate, for 
example) for protection. The precious tree, mesquite

Mazda Motor Corporation13

Basic Principles
As a company engaged in global business, Mazda is fulfi lling its responsibilities as a good corporate citizen through ongoing involvement 
in socially beneficial activities tailored to the needs of local communities, in order to ensure that its business activities contribute to the 
building of a sustainable society.
Plans for Future Activities

● Proactive, ongoing responses to social needs through the core business 
activities of the Mazda Group in Japan and overseas

● In collaboration with local communities, contribute to the development of a 
sustainable society through activities tailored to the needs of communities

● Emphasize and provide support for self-motivated volunteer activities by 
employees, and incorporate diverse values to foster a flexible and vibrant 
corporate climate

● Proactively disclose the details of activities and engage in a dialogue with 
society

Basic Policy on Social Contribution Initiatives

Examples of initiatives

Fulfi lling Responsibilities as a Good Corporate 
Citizen
Mazda commits itself to ongoing involvement in socially benefi cial activities tailored to the needs of local communities.

Social Contributions
ISO26000  

Community involvement and development

Three Pillars in Basic Policy 
on Social Contribution Initiatives

Environmental and
Safety Performance

Human Resources
Development

Community
Contributions

Fostering people who 
will be future leaders 
in the foundation of 
society and in business

Responding to local 
social needs as a good 
corporate citizen

Responsibility as an 
automobile manufacturer

Human Resources Development 【Europe】
MME and many national sales companies in Europe have been working 
with SOS Children’s Villages in their respective countries. SOS Children’s 
Villages is a worldwide organization that enables children to have a loving 
home with parents or caregivers. At each of the participating national 
sales companies, one “ambassador” (local 
project coordinator) is chosen from the 
employees to lead charitable activities 
in each country. As Mazda’s unique 
approach, MME and the sales companies 
also support vehicle transportation and 
volunteering by their employees .

Ceremony of lending two Mazda5

Community Contributions 【Japan】
Head Office (Hiroshima) and Hofu Plant have held the 
Ekiden Road Relay Race every year since 1981 and 1994, 
respectively, by opening their plant grounds to the local  
c o m m u n i t y  t o  p r o m o t e 
interaction with local residents.
In FY March 2013, the events 
saw the part ic ipat ion of 
approximately 3,000 runners 
from 387 teams from both 
inside and outside the Company.

Ekiden participants running 
through the plant grounds

Project Yellow Light with 
Mazda Motorsports team

【Japan】 The Mazda Foundation, charitable organization, was established by Mazda 
Motor Corporation in 1984, to support activities to promote science and 
technology and the sound development of youth.

【Overseas】 The Mazda Foundation in the US, Australia, New Zealand and Colombia 
support activities in the fields of the environment, safety, human resources 
development, community contributions, etc. in each region.

Mazda Foundation

Social Contribution Initiatives
http://www.mazda.com/csr/social/Detailed 

information

http://www.mazda.com/csr/social/


Mazda Motor Corporation 14

Mazda recognizes that people are its most important resource and aims to be 
a company staffed by people who enjoy their work. To this end, the Company 
promotes human resource training based on the Mazda Way principles that are 
shared throughout the entire Mazda Group worldwide. Also, the Company has 
actively implemented a wide variety of measures and initiatives including the Tobiuo 
(Flying Fish) Human Resources System, which is established to act as a platform for 
individuals to realize their potential for growth and success.

Basic Approach to Human Resources

Under its Safety and Health Creed, Mazda is working to develop people, workplaces, and mechanisms that ensure the safety and health of 
the people who work at Mazda. Mazda is also promoting Company-wide health improvement activities with an emphasis on reduction of 
health risks as priority issues.

Creating a Friendly, Productive Workplace

Mazda adopted the Human Rights Declaration in November 2000. The declaration states that Mazda must never tolerate human rights 
violations of any kind, including discrimination and bullying on the basis of race, nationality, faith, gender, social status, family origin, 
age, physical disability or sexual orientation, and also states that Mazda is determined to eliminate human rights violations from business 
activities both inside and outside the Company. The scope of human rights activities has been expanded to include domestic and overseas 
Group companies as well as suppliers.
One of the fi ve principles of behavior stipulated in the Mazda Corporate Ethics Code of Conduct is “to comply with laws and regulations, 
company rules, common sense and sound practice in international society.” In the light of the basic principles of the Universal Declaration 
of Human Rights and the International Labor Organization (ILO) Declaration on Fundamental Principles and Rights at Work, Mazda has 
striven to increase employee awareness of its fundamental approach to respect for human rights, by further clarifying Company policies 
and standards of behavior among employees.

Respect for People

Aiming to Be a Company Staffed by People 
Who Enjoy Their Work
Mazda promotes personal development revolving around the principles of the Mazda Way, and is actively and  
sincerely committed to human rights protection activities.

Respect for People
ISO26000  

Human rights/Labour practices

Employee success
Development and performance

of each employee

Mazda success
Realization of the
corporate vision

Choice and Self-Accomplishment

Promote Balance Between Work & Life

Best Match of People, Work and Rewards

People are able to show their 
initiative as they are matched 
with positions that suit their 
abilities, and thus produce results.

There is the opportunity to 
choose jobs or environments 
where I can fully display my 
abilities.

The energetic spirit of employees 
is reflected in their work and 
products, allowing customers to 
truly feel the brand (power) of 
Mazda.

I can have a very productive day 
every day, actively enjoying both 
work and play.

Active players can be rewarded 
according to the level of their 
contribution.

My contribution is fairly and 
directly reflected when rewards 
are determined.

The Three Pillars of Tobiuo

■ INTEGRITY
■ BASICS/FLAWLESS EXECUTION
■ CONTINUOUS KAIZEN
■ CHALLENGER SPIRIT
■ SELF INITIATIVE
■ TOMOIKU
■ ONE MAZDA

Seven Principles of the Mazda Way

Initiatives with Employees/Respect for Human Rights
http://www.mazda.com/csr/csr_vision/employee/Detailed 

information

Best Match of People, Work and Rewards
● Wage system that does not use age or years of 

service as criteria
● Personnel Development Committees

Examples of Specifi c Systems

Choice and Self-Accomplishment
● Career Meetings (four times 

a year)
● OJT Coach System
● Career Challenge (In-House 

Recruitment / FA) System
● Challenging Career leave
● Mazda Technical College 

(Two-Year Course)

Promotion of Work-Life Balance
● Child-rearing paid leave
● Work-at-home system
● Onsite daycare center: 

Mazda Waku Waku Kids En
● Leave for employees 

accompanying a transferred family member
● Super-Flextime Working System

Kurumin logo mark

The graduation project 
development at Mazda 
Technical College

http://www.mazda.com/csr/csr_vision/employee/


7th Sustainable “Zoom-Zoom” Forum 2013

Corporate Vision

Mazda Way

CSR

Business
partners

Mazda
employees

Customers

Shareholders
and investors

Global society
Local communities

Next generation
people

All Mazda stakeholders

Daily business activities

Compliance

Respect
for People

Information
Disclosure

Social
Contributions

Environmental
Protection

Customer
Satisfaction
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Mazda aims to achieve its Corporate Vision (see p.2) through  
the actions of each individual, based on the Mazda Way (see p.14). 
While striving to meet the requests and expectations of all of  
Mazda’s stakeholders, each employee pursues CSR initiatives  
in the course of their daily business activities. In this way,  
Mazda contributes to the development of a sustainable society.

Basic Approach

Mazda comprehensively reaffirmed its CSR initiatives in accordance with the seven core subjects of the ISO26000 social  
responsibility guidelines, and set up the CSR targets for FY March 2014. Mazda will continue to implement the PDCA (plan-do-check-act) 
process, so as to carry out CSR management in line with the global standards.

Setting Up the CSR Targets for FY March 2014

Mazda executes various stakeholder engagement initiatives in and outside the Company.
● 7th Sustainable “Zoom-Zoom” Forum 2013 - Mazda’s Environmental and Safety Technologies - (The general public)
● Interaction at Owners’ Meetings (Customers)
● 3rd and 4th CSR Workshops (University undergraduate 
 and graduate students)
● Meetings with neighboring residents around Mazda Head 
 Offi ce (Hiroshima) and Hofu Plant (Local communities)
● Meetings with executive offi cers and employees in charge 
 of producing the Mazda Sustainability Report (Inside the 
 Company)

Enhancing the Dialogue with Various Stakeholders

The Mazda Group's basic approach and initiatives are to comply with national and regional regulations, including labor laws such 
as the prohibition of child labor and forced labor.
The Company has also issued the Mazda Supplier CSR Guidelines and is promoting compliance throughout the entire supply chain. 
For the revision of the guidelines in July 2013, Mazda requested the disuse of confl ict minerals*2, etc.

Dissemination of CSR to Mazda Group Companies and Suppliers in Japan and Overseas

Pursuing CSR Initiatives in the Course of 
Daily Business Activities

Mazda CSR

Key Themes
Environmental Protection: Along with being a pressing issue for 
humanity, this is the highest priority issue for automakers
Social Contributions: Contributing to local communities as a good 
corporate citizen 

Respect for People: The foundation of society, including the human 
resource development that is the foundation of Mazda’s corporate 
activities

Mazda evaluates its CSR initiatives in the six areas*1 shown in the 
center of the diagram on the right. Through its interaction with various 
stakeholders, Mazda has further designated the three areas below as 
key themes for special action because they are of particularly sought 
by society, and because Mazda is able to make a contribution.

*1 Mazda identified them reflecting the Charter of Corporate Behavior issued by the 
Japan Business Federation (Nippon Keidanren), etc.

*2 Conflict minerals: Minerals and their derivative metals designated by Financial Regulatory Reform Article 1502 that are sourced from and used as financial source of armed groups in the Democratic  
Republic of Congo or the surrounding countries (Regulated minerals: tantalum, tin, tungsten, gold)

CSR Initiatives
http://www.mazda.com/csr/csr_vision/Detailed 

information

http://www.mazda.com/csr/csr_vision/


Aqua-Tech Painting 
Technology
Subsequent to the Three-Layer Wet Paint System that realized one of  the world’s lowest levels of CO2 emissions, Mazda developed 
the Aqua-Tech Paint System in 2009, which realizes amongst the world’s lowest emission volumes of both VOC and CO2, and 
completed implementation of the new system into the painting process at the Head Offi ce Ujina Plant No.1 by the end of 2012.

From left
Teruo Kanda
Painting, Trim & Final Assembly Engineering 
Department, Production Engineering Division
Sakura Nakano
Technical Research Center
Hiroshi Kubota
Technical Research Center
Takaomi Matsuda
Painting, Trim & Final Assembly Engineering 
Department, Production Engineering Division

CLOSE UP

Environmental 
Protection

Mazda Motor Corporation 16

■ VOC emissions
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The painting process emits significant levels 
of VOC (Volatile Organic Compounds) and 
CO2, and improving this situation has been a 
major challenge. Although the ideal method 
for VOC reduction is water-based painting, 
this process emits increased levels of CO2 gas 
due to energy consumed during the water 
evaporation process. Mazda fi rst explored ways 
to simultaneously reduce VOC and CO2 using 
the existing oil-based painting method, and 
developed the Three-Layer Wet Paint System*1. 
Implementation of this system commenced in 
2002, and was completed at all domestic plants 
in 2005*2.
However, for Mazda, which aims for high quality 
and a reduced impact on the environment, this 
was only the fi rst step. In 2006, Mazda started 
its quest to establish a water-based painting 
technology that further reduces VOC without 
increasing CO2.

First, Kanda and his team members went on an 
observation tour to Europe, which has taken 
the lead in water-based painting. On this tour, 
they became confident that by applying the 
technology acquired during the development of 
the Three-Layer Wet Paint System, they would 
surely be able to resolve the CO2-increase 
issues that typically arise when switching to 
water-based painting. The tour also clarified 
some of the specifi c issues to be tackled.
One of those issues was color — the "vividness" 
that makes Mazda vehicles sparkle — as well as 

abolishing the primer, which would maximize 
the VOC-reduction effect while reducing CO2 
emissions at the same time. In addition to color 
vividness, what was needed was to somehow 
assign the functions of the primer, such as 
weather resistance*3 and the anti-chipping 
quality that prevents scratches from gravel, to 
the base and clear coats.
This is Kanda’s view of designing paint film: 
"When creating something new, it always starts 
with gaining a deeper understanding into why 
the conventional method has been introduced 
and used until now." According to Kanda, 
studying the current status and segmentalizing 
and analyzing the current scheme of functions 
reveal the "absolute essentials."
Kubota says that "when we adopt a new 
technology, we must continue to provide to 
our customers quality that is either equal to 
or better than before." All engineers spent 
days and weeks facing various factors and 
seeking optimum solutions so as to aim for 
number one in all indices including quality, 
the environmental aspect and cost. To realize 
"Mazda-unique colors," Nakano spent three 
years analyzing optical transmission and 
reflexions according to each wavelength of 
light in many samples with varying pigment 
composition and fi lm thickness.

Not only the development of paint materials and 
re-examination of the painting process but also 
extra details such as the particular areas to paint 
and fi lm thickness were all minutely deliberated 
and explored through substantiative experiment, 
transcending division borders and with complete 
cooperation from our suppliers. This is how the 
Aqua-Tech Paint System, which boasts amongst 
the world’s lowest level of both VOC and CO2 
emissions, came to be. The quality of the fi nish 
and coating functions is even better than before 
when a primer was used. Implementation of 
this system commenced in June 2009, and was 
completed at the Head Office Ujina Plant No.1 
by the end of 2012.
Mazda painting engineers are striving to 
further reduce the impact of the painting 
process on the environment, such as by 
lowering the baking temperature. "I now have 
an understanding of the role and the scheme of 
each of the elemental technologies. I would like 
to make use of this understanding to move on 
to the next step," says Matsuda. Accumulation 
of experience and knowledge yields and 
cultivates new technologies.

Seeking Reduction in Both 
VOC and CO2 Emissions

Aiming for Number One 
in All Indices

Checking samples under lighting similar to natural sunlight

*1 The painting method where the primer, color base and 
clear coatings are layered while still wet, eliminating the 
conventional drying process after the primer.

*2 Implementation at major overseas plants completed in 
2008

*3 The ability of a coating to endure a combination of 
degrading elements such as light, heat, and water, when 
used outdoors.



Encouraging Volunteer Activities 
for Individual Growth and Social 
Development
Mazda emphasizes and supports self-motivated volunteer activities by employees, with the aim of fostering a flexible and vibrant  
corporate climate by incorporating diverse values. Here are some examples of employees actively involved in volunteer programs.

CLOSE UP

Social
Contributions

I am a member of the steering committee of 
the “Santa’s Come to Town!” event, held at 
Pacifico Yokohama. The main feature of the 
event is driving in a vehicle with “Santa Claus.” 
Mazda vehicle owners and Mazda employees 
dressed in Santa Clause costumes drive their 
own vehicles, sharing the joy of driving with 
children residing child welfare institutions. The 
Mazda vehicles decked out with Christmas 
decorations delight the children and put big 
smiles on their faces.
The “Santa’s Come to Town!” event began 

in 2003. Since 2009, it has been held with 
cooperation from local social work councils,  
NPOs, and a wide range of other supporters. 
Now the event is jointly handled by 19 
organizations and companies. The number of 
volunteers dressed in Santa Claus costumes has 
also increased to about 500, from the dozen or 
so when the event started.
In planning the event in collaboration with 
people outside the Company, I have learned 
the importance of understanding the needs 
of stakeholders. Before organizing the event, 

we hold meetings with the staff members of 
the child welfare institutions that we will visit,  
in order to hear and respond to their ideas. 
We will continue this volunteer activity, while 
sincerely valuing the relationships with our 
various stakeholders. 

Volunteer Activities That 
Each Volunteer Enjoys 
Together with Other 

Companies, Organizations, and 
Mazda Vehicle Owners

Satoshi Ohtsuru
Tokyo General Affairs Group, Tokyo Offi ce

Activity
in Japan

The “Santa’s Come to Town!” event was originally 
started as a touring event for Roadster (MX-5 
overseas) lovers. Through Mazda’s initiative, it  
has now grown to be a truly socially beneficial  
occasion. Participants themselves enjoy riding 
their favorite Mazda Roadster vehicles, while at 
the same time making the children and those 
watching on the streets smile. I believe that it is  
because the event is such fun and that we have 
been able to continue it for so long.

Mr. Masanori 
Mizuochi
Secretariat 
Representative
Roadster Club of Japan

Stakeholder’s Voice
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I work as the leader of a program to support 
elementary schools in mountainous regions 
through the Wheat Field Project Education 
Foundation. We believe that it is necessary 
to provide mental support, in addition to 
economic assistance, such as establishing 
libraries and donating books. Based on this idea, 
50 MCO employees have been in one-to-one 
correspondence with 50 children studying at the 

Mazda Wheat Seedlings Class. I am pleased that 
while exchanging ideas with these children and 
considering with them about how to resolve the 
problems that 
affect them, 
MCO employees 
are now able 
to consider 
regional issues 
from a much 
broader social 
perspective. I 
take pride in 
supporting this 
program, which 
enables both 

Heart-to-Heart 
Communication with 
the Children Living in 

Mountainous Regions

Mazda Motor (China) Co., Ltd. (MCO)

Overseas 
Activity

children and employees to nurture themselves.

I am very happy to receive the reports from the 
teachers in charge of the Mazda Wheat Seedlings 
Class describing how their 50 students are keen 
to study even harder than before, thanks to the 
improved learning environment. Recognizing 
the goodwill of Mazda’s employees, the children 
endeavor to respond to the support they’ve 
received. We all really appreciate the kind 
encouragement from MCO.

Ms. Zhao Yizhi
Project Specialist
Wheat Field Project 
Education Foundation

Stakeholder’s Voice



From a Women-friendly 
Workplace to a Workplace 
Friendly to All Employees
In FY March 1993, Mazda employed women as manufacturing staff for the fi rst time. In FY March 2013, female employees 
accounted for 20% of all newly-hired manufacturing staff. The Company has now established a working environment in which 
female employees can play a signifi cant role in more than half of the manufacturing related divisions and sections.

CLOSE UP

Respect for 
People

From right
Yumiko Rokuta
Assembly Section, Axle Group, Powertrain 
Production Department No.2
Hiroshima Plant
Megumi Kato
Assembly Section, Axle Group, Powertrain 
Production Department No.2
Hiroshima Plant

Yumiko Rokuta, who loves vehicles and loves 
physical activity, joined Mazda in 1999 in the hope 
of working as a member of the manufacturing 
staff. She was one of the first female members 
to be assigned to the axle plant. Along with high 
expectation for her work, she was anxious as to 
whether she could manage to work as well as 
other manufacturing staff members. However, 
after talking with her colleagues on a daily basis, 
her working environment has gradually improved 
and has become friendlier. 
Three years later, as Rokuta became entrusted 
with further work and the number of female 
employees increased at her workplace, she began 
to develop a wish to become a leader who would 
create a pleasant workplace for herself and others.
To realize this, she made an effort to improve 
her skills, and enrolled at the Mazda Technical 
College after being selected through a rigorous in-
house screening process. During her two years at 
college, Rokuta spent fulfi lling days taking lectures 
and being involved in practical training. As soon 
as she returned to her workplace, she began to 
implement Kaizen improvement measures. Making 

use of the knowledge acquired through her work 
experience at the axle plant and what she had 
learned at Mazda Technical College, she developed 
ideas or devices to help improve work on the 
shop fl oor. Her work was exhibited at the Karakuri 
Kaizen®*1 Mechanism Exhibition, and earned her a 
favorable reputation. 
In addition, she promoted improvements on the 
theme of “Creating an Assembly Line Friendly 
to Women,” resulting in the development of a 
specialized tool to fix the screws for brake hose 
attachments. It was created to reduce the load 
on the fingers, which was of particular concern 
to female employees. This specialized brake hose 
attachment tool simplifi ed the process and made it 
1.9 times faster. This invention has also attracted 
attention from outside the Company, and its 
development team won an award at the national 
QC circle competition, and received the Quality 
Control Circle Kaoru Ishikawa Prize. In recognition 
of this achievement, Rokuta was commended by 
the President of Mazda.

After having experienced all the work involved 

in axle assembly, Rokuta is now responsible for 
parts logistics, having full command of forklift 
operations. She is also in charge of providing 
advice to 15 junior employees. Hoping to 
ensure that “I know everything I should know 
for my work,” Rokuta continues to refine her 
skills, studying diligently and actively acquiring 
qualifications. This attitude of hers has enhanced 
the motivation of many of her junior colleagues.
Among them is Megumi Kato, who aspires to be 
an assembly relief person who can appropriately 
manage the entire line in the future. Kato is 
planning to obtain a technical certifi cation, saying, 
“I will start with what I can do right now.”
Rokuta says, “I make it a rule not to immediately 
provide the answer to my junior colleagues, but to 
give them a clue or hint to help them come up with 
the answer by themselves.” Rokuta’s supervisor 
highly values her for her contribution to training 
her junior colleagues.
Initiatives to upgrade a women-friendly 
workplace into one that ensures all employees 
can work pleasantly and safely are underway. 
The employment of more and more female 
manufacturing staff members has accelerated 
the Company’s efforts to develop ways to further 
simplify the conventional production processes. 
Indeed, ergonomic evaluations that indicate 
ease of work has incorporated the perspectives 
of female workers, and Mazda’s production sites 
are dramatically changing into workplaces that 
are friendlier to all employees. The advancement 
of female manufacturing staff members has 
encouraged Mazda’s initiatives from a new 
viewpoint, leading to the further evolution of the 
Company’s manufacturing process.

Promoting Improvement 
Activities ”Kaizen,” Capitalizing 
on the Female Perspective

Aiming at Creating a Safer 
and More Pleasant Working 
Environment

*1 “Karakuri Kaizen®” is a trademark of Japan 
Institute of Plant Maintenance. 
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I am in charge of responding to external surveys, providing summarized information on Mazda’s CSR 
initiatives. I believe the questions asked in these surveys refl ect the latest CSR trends and new corporate 
challenges. In cooperation with the relevant departments, I am striving to understand such trends and 
ensure that Mazda can carry out CSR initiatives and activities that are better suited to social needs.
Through such efforts, we aim to enhance the Mazda brand value and help Mazda continue to grow as a 
company received affection from its stakeholders.

We are in charge of deciding the types of packaging for component transportation. Improvement in logistics 
efficiency through reduction of packaging material and package volume results in reduced CO2 emissions. In the 
past, we made decisions on the packaging types after the shapes and compositions of the components had been 
confirmed. However, we have just started coordination with the related divisions, like R&D, manufacturing, and 
purchasing at the onset of product development so as to deliberate together on the optimum component shape 
and composition for packaging, because component shape and composition greatly affects the type of packaging. 
During FY March 2013, we were able to influence the component design to allow reduction of the packaging 
material and volume for import/export. From now on, in view of the global increase of logistics bases, we accelerate 
the reduction of logistics volume from a global perspective.

I am working on the management of after-sales service in Indonesia. To offer service that can satisfy  
customers who visit us for maintenance, we have enhanced the quality of our staff training. For FY March 
2014, we also set up a new warehouse to enable quicker delivery of parts to shops. While paying attention 
to a broad range of matters from the strategies of Mazda Head Offi ce to the needs of shop maintenance 
staff, I try to improve my language ability to establish good relationships with local staff members.  
Indonesia is a growing market, where the number of vehicles owned is rapidly increasing. I will support the 
speedy growth of our after-sales service in cooperation with the local staff members.

I am in charge of planning and organizing the Community Category of the Mazda Ekiden Road Relay Race, which 
uses a route mapped out across the grounds of the Company’s Hiroshima Plant. When it commenced in 1966, 
the race was an event only for employees. Since 1981, we have invited participants from outside the Company 
as well. The race has been well-received by the outside participants, with some commenting, “It is interesting 
to run on the plant premises that we are not usually allowed to enter.” To ensure that many people can enjoy 
the event, the route is broken down into relatively short legs. However, there is a tough leg with a steep bridge, 
and we place the top priority on safety in hosting the race. Mazda considers this Ekiden Road Relay Race as 
an important opportunity to promote interaction with local residents. We will continue this event to help make 
many more people feel closer to Mazda.

I am a member of engine combustion development team. Mazda’s corporate culture, which values each and 
every employee, was the main reason for me to join the Company, and up to date, I still highly admire this 
culture. The Company offers a comfortable working environment where reports in English or Japanese are 
equally evaluated, and where there is always someone to explain diffi cult words, expressions and even gestures. 
Moreover, Mazda’s careful consideration to work-life balance also allows the accumulation of paid leaves for 
homecoming trips. Under Mazda’s superior corporate culture, and with my trusted colleagues, I shall continue 
my career growth by developing environmental-friendly engines full of Zoom-Zoom.

I am promoting CSR in coordination with our suppliers. Our initiatives cover a wide range of topics such as 
compliance and social contribution, and we maintain close communication with the top management members 
through policy briefi ngs, hearing sessions with persons in charge of practical matters, etc. In FY March 2013, 
we held trainings for purchasing members, our procurement contact windows, in order to reinforce their 
understanding toward compliance. We also ensure timely identifi cation of CSR-related issues that require us as a 
company to take quick action and deliberate specifi cally on each issue, and securely execute countermeasures. 
With the recent acceleration in overseas expansion by our suppliers, we will be making further efforts to 
permeate the Mazda CSR approach on a global level.

Aiming Mazda’s Growth as a Company Received Affection from Stakeholders

Yasunobu Shida   CSR & Environment Department

Reducing Logistics Volume to Reduce CO2 Emissions

Working to Improve After-Sales Service in Indonesia

Holding the Mazda Ekiden Road Relay Race as an Important Opportunity for Interaction

Developing My Career in an Employee Friendly Environment

Munemichi Yokoyama, Tatsuo Fukuoka 
Parts Procurement & Logistics Department, 

Production Control & Logistics Division

Kazuhiro Kogomori   PT.Mazda Motor Indonesia

Satomi Hino   Offi ce of General & Legal Affairs

Nizar Jaber   Powertrain Technology Development Department, Powertrain Development Division

Promoting CSR in the Purchasing Area

Miho Sunada   Purchasing Administration Department, Purchasing Division

Voice from Employees



Major Product Lineup

Mazda8 (MPV)*

BT-50

MX-5 (Roadster)*

Mazda5 (Premacy)*

Global sales volume 72,748
Sales markets
Production site

Asia/Oceania Other
Asia/Oceania Other

BONGO
Global sales volume 9,903

Sales markets
Production site

Japan
Japan

verisa
Global sales volume 5,134

Sales markets
Production site

Japan
Japan

Global sales volume 14,996

Global sales volume 6,253Global sales volume 59,263

Sales markets
Production site

Japan North America Europe China Asia/Oceania Other
Japan

Sales markets
Production site

Japan North America Europe China Asia/Oceania Other
Japan Asia/Oceania

Sales markets
Production site

Japan China Asia/Oceania
Japan China

CX-5
Global sales volume 200,385

Sales markets
Production site

Japan North America Europe China Asia/Oceania Other
Japan Europe Asia/Oceania

Mazda6 (Atenza)*
Global sales volume 195,342

Sales markets
Production site

Japan North America Europe China Asia/Oceania Other
Japan North America China

Mazda2 (Demio)*
Global sales volume 183,962

Sales markets
Production site

Japan North America Europe China Asia/Oceania Other
Japan China Asia/Oceania Other

Mazda3 (Axela)*

Global sales volume 361,929
Sales markets
Production site

Japan North America Europe China Asia/Oceania Other
Japan China Asia/Oceania Other

BIANTE
Global sales volume 8,713

Sales markets
Production site

Japan Asia/Oceania
Japan

CX-9
Global sales volume 40,184

Sales markets
Production site

North America Europe China Asia/Oceania OtherOther
Japan

CX-7
Global sales volume 17,592

Sales markets
Production site

Japan China
Japan

*Global sales volume/ Sales markets /Production sites for FY March 2013 *Presented models are those produced by Mazda as of the end of March 2013
*Includes old and new models. Not all body types are shown *Includes markets with knockdown production only (Production volume unannounced)
*OEM vehicles sold in Japan are as follows: Carol, Flair, Flair Wagon, AZ-Offroad, Scrum, Familia (van), Titan

*(     ):Japanese name
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1920.1  Toyo Cork Kogyo Co., Ltd is founded

1921.3  Jujiro Matsuda becomes president

1927.9  Company becomes Toyo Kogyo Co., Ltd

1928.7  New logo is introduced

1932   Export of 3-wheel trucks begins

1936.4  Caravan of 3-wheeled trucks 
                    from Kagoshima to Tokyo (advertising campaign).
1936.4  New logo is introduced

1949.8  3-wheeled truck exports restart

1945.8  Mazda loans part of headquarters building to Hiroshima 
                    prefecture and all functions of the prefectural office are 
                    transferred there (until July 1946)

1951.12 Tsuneji Matsuda becomes president
1951      New logo is introduced

1959.7  New logo is introduced
1958.4 Introduction of  
               "Romper"

1965.5   Miyoshi Proving Ground is completed.

1966.11 New passenger car plant (Ujina) in Hiroshima is completed.

1967.3  Full-scale exports to the European market begin

1970.4    Exports to the U.S. begin

1970.11 Kouhei Matsuda becomes president

1975.1   New logo is introduced

1977.12 Yoshiki Yamasaki becomes president

1979.6    Cumulative domestic production reaches 10 million vehicles

1979.11 Ford Motor Company and Mazda enter into a capital tie-up

1981.12  Start of operations at Hofu Transmission Plant (Nakanoseki district)

1982.9   Production begins at Hofu plant (Nishinoura district)

1984.5   Company is renamed as Mazda Motor Corporation

1984.10 Mazda Foundation is established

1984.11 Kenichi Yamamoto becomes president

1985.1   Establishment of Mazda Motor Manufacturing (USA) 
                 Corporation (MMUC), later called AutoAlliance 
                 International (AAI)
1987.4   Cumulative domestic production reaches 20 million vehicles

1987.6   New research center is opened in Yokohama, 
                 Japan (the current Mazda R&D Center Yokohama)
1987.12 Norimasa Furuta becomes president

1988.4   Mazda Technical College is established

1988.5   Mazda Research and Development Center is established in Irvine, CA (U.S.)

1989.11 Hokkaido Kenbuchi Proving Ground for cold-weather testing is established

1931.10
Production of 3-wheel truck 
"Mazda-go DA model," Mazda's first automobile, begins 

1950.6 
Introduction of 
4-wheel light truck 
"CA model"

1960.5
Introduction of 
“R360 Coupe,”
Mazda’s first passenger car

1962.2
Introduction of the 
first "Carol"

1961.7 Mazda enters into technical cooperation with NSU/ Wankel 
                     on rotary engines

1963.10
Introduction of 
the first 
"Familia"

1966.5
Introduction of the 
first "Bongo"

1966.8
Introduction of the 
first "Luce"

1967.5
Introduction of the 
"Cosmo Sports (110s)" 
Mazda's first rotary 
engine vehicle

1970.5
Introduction of the 
first "Capella (RX-2)"

1971.8
Introduction of the 
first "Titan"

1971.9 
Introduction of the first 
"Savanna (RX-3)"

1975.10
Introduction of the first 
"Cosmo"

1978.3
Introduction of the first 
"Savanna RX-7 
(RX-7)"

1980.6
"Familia (GLC/323)" fully redesigned
(Receives the “1980-1981 Car of the Year Japan”)

1982.9
"Capella (Telstar)" fully redesigned
(Receives the “1982-1983 Car of the Year Japan”)

1989.9
Introduction of the 
first "Roadster (MX-5)"

19301930

1990

2000

2010

19501950

19401940

19601960

19701970

19801980

10,000,00010,000,000

1963.3  Cumulative domestic production reaches 1 million vehicles

1,000,0001,000,000

20,000,00020,000,000

Corporate Product*19
20

19
20

1930.9  New plant is constructed in Hiroshima (Aki-gun, Fuchu-cho).

1928.7 ~ 

1936.4 ~ 

1951 ~ 

1959.7 ~ 

1975.1 ~ 

* Launching date is based on Japanese market

HISTORY OF M{ZD{HISTORY OF M{ZD{
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2013
2013

1991.12 Yoshihiro Wada becomes president

1990.5   European R&D Representative Office (MRE) is completed

1995.11 Mazda and Ford jointly establish AutoAlliance (Thailand) 
                    Company Limited (AAT), a joint venture production company

1996.3   Mazda website is opened

1996.6   Henry D.G. Wallace becomes president

1997.6   New logo is introduced

1997.11 James E. Miller becomes president

1999.12 Mark Fields becomes president

2000.11 Mid-term plan "Millennium Plan" is announced

2002.1   Nakasatsunai Proving Ground is completed

2002.4  New brand statement "Zoom-Zoom" is introduced

2002.6 Lewis Booth becomes president and CEO

2003.8 Hisakazu Imaki becomes president and CEO

2004.11  Mid-term plan "Mazda Momentum" is announced

2005.9 Joint venture engine production company in China is established

2006.2 Production of Mazda3 at Changan Ford Automobile 
                  plant in Chongqing begins

2003.1    Production of Mazda6 commences at FAW Car  
                 Company in Chin

2005.8 China Engineering Support Center is opened

2007.3 Mid-term plan "Mazda Advancement Plan" is announced

2007.3 Long-term vision for technology development: 
                  "Sustainable Zoom-Zoom" is announced

2007.12  New test courses at Mine Proving Ground is completed

2008.6   Launch of the new Global Visual Identity to express the 
                  company's brand identity

2008.11 Takashi Yamanouchi becomes president and CEO

2011.10 Mazda and Sumitomo Corporation hold groundbreaking 
                     ceremony to mark start of construction of the new plant 
                   in Mexico
                   (Production planned to commence in FY March 2014)

2010.3    Agreement is reached with Toyota to license 
                  on hybrid system technology

2012.9   Mazda and Sollers establish Mazda Sollers, a joint 
                  venture production company in Russia

2012.9   Mazda and Bermaz establish Mazda Malaysia, a joint 
                 venture company

2012.11 Agreement is reached with Toyota on Toyota vehicle 
                 production at the Mazda’s new plant in Mexico

2013.1   Business agreement is concluded 
                    for the production of Fiat’s Alfa 
                    Romeo brand vehicle
2013.6   Masamichi Kogai becomes president and CEO

2013.7   Groundbreaking ceremony is held for the new transmission plant 
                 in Thailand (production planned to commence in FY March 2016)

1990.1
Introduction of the 
first "MPV"

1991.6
Mazda 787B wins the 59th Le Mans 24-Hour 
Endurance Race, claiming the first ever victory 
for a Japanese automobile

1991.12
"RX-7" fully redesigned
(Receives the “1991-1992 RJC New Car of the Year”)

1996.8
Introduction of the first "Demio (Mazda2)"
(Receives the “1996-1997 RJC New Car of the Year”)

1999.4
Introduction of the first 
"Premacy (Mazda5)"

2000.7
Roadster is recognized by the Guinness Book of 
Records as the world's largest production of lightweight 
open two-seater sports car

2002.5
Introduction of the first “Atenza (Mazda6)”
(Receives the ”2003 RJC Car of the Year”)

2003.4
Introduction of "RX-8"
(Receives the “2004 RJC Car of The Year”)

2003.10
Introduction of the first "Axela (Mazda3)"

2004.6
Introduction of 
"Verisa" 2005.8

"Roadster (MX-5)" fully redesigned
(Receives the “2005-2006 Car of the Year Japan” )

2006.3
Global presentation of “BT-50” 
at Bangkok International 
Motor Show

2006.10
Production of 
"CX-9" commences2006.12

Introduction of 
"CX-7"

2008.3
“Mazda2” receives the 
“2008 World Car of the Year Award”

2007.7
"Demio" fully redesigned
(Receives the “2008 RJC Car of the Year”)

2008.7
Introduction of 
"Biante"

2010.10
Next-generation 
SKYACTIV TECHNOLOGY 
announced

2011.6
Introduction of “Demio (Mazda2)” equipped with 
the new gasoline engine SKYACTIV-G 1.3

2011.9
Introduction of “Axela (Mazda3)” equipped 
with the new transmission SKYACTIV-DRIVE

2012.2
Introduction of "CX-5"
(Receives the “2012-2013 Car of the Year Japan”)

2012.11
Introduction of “Atenza (Mazda6)” 
featuring a series of the advanced 
safety technologies i-ACTIVSENSE

1930

19901990

20002000

20102010

1950

1940

1960

1970

1980

2007.7   Cumulative domestic production reaches 40 million vehicles

40,000,00040,000,000

1995.4   Cumulative domestic production reaches 30 million vehicles

30,000,00030,000,000

Corporate Product*

1997.6 ~ 

* Launching date is based on Japanese market
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External Evaluations of CSR (as of March 31, 2013)

Financial and Other Information

Mazda Sustainability 
Report 2013 
【In-depth version】
http://www.mazda.com/
csr/download/

Mazda Technical Review
http://www.mazda.co.jp/
philosophy/gihou/
(For English, Summary
is available)

Annual Report 2013
http://www.mazda.com/
investors/library/annual/

Annual Report 2013
Year ended March 31, 2013

Mazda Global Website
http://www.mazda.com/

Mazda Global Website
Company Profi le
http://www.mazda.com/profi le/

Request for cooperation in answering our questionnaire survey

Your frank opinions and comments regarding Mazda Corporate Profi le�/ Sustainability 
Report[Digest version] 2013 are highly appreciated.

http://mag.mazda.jp/enq/pub/csr/questionnaire_dig_e/

*This is a digest version of Mazda Sustainability Report 2013 [In-depth version] in Japanese which was issued in August 2013.

Inclusion in the 
FTSE4Good Index 
series

Inclusion in the Morningstar Socially Responsible 
Investment Index 

In FY March 2013, Mazda’s carbon disclosure 
score was evaluated as “High” in the CDP (Carbon 
Disclosure Project) Japan 500. 

Disclaimer: This report includes future projections for Mazda Motor Corporation and its Group companies’ performance based on plans, forecasts, management plans, and strategies at the time of  
publication, in addition to actual past and present facts. Such forward-looking statements are predictions based on information or assumptions available at the time of edit, and may differ from future 
operational results due to changes in circumstances.

Mazda identifies key external ratings and evaluations 
both from within Japan and overseas. By analyzing 
the results, Mazda evaluates its own initiatives. Mazda 
continuously makes active efforts to disclose information 
by responding to both domestic and global surveys 
and evaluations, such as those by socially responsible 
investment (SRI) rating organizations.

Third-Party Opinion
You can view the Third-Party Opinion about the Mazda 
Sustainability Report 2013 [In-depth version] on Mazda 
Global Website at:
http://www.mazda.com/csr/advice

CO2 emissions produced during 
this publication’s printing and 
binding processes were offset with 
carbon credits purchased from a 
Japanese company located in the 
Chugoku region, through Carbon 
Free Consulting Corporation. 
Certifi cate number: 
1309122704533

■Carbon offset

The paper used for this 
publication is certifi ed by 
the Forest Stewardship 
Council® (FSC) as being 
made from "timber from 
responsibly managed 
forests."

This publication was printed 
using vegetable oil ink, which 
dose not contain volatile 
organic compound (VOC).

The waterless printing 
technique, which 
was used for this 
publication, prevents 
the release of liquid 
waste during the 
printing process.

■FSC® certifi ed paper ■Vegetable oil ink ■Waterless printing

http://mag.mazda.jp/enq/pub/csr/questionnaire_dig_e/
http://www.mazda.com/
http://www.mazda.com/profile/
http://www.mazda.com/csr/download/
http://www.mazda.com/csr/download/
http://www.mazda.com/investors/library/annual/
http://www.mazda.com/investors/library/annual/
http://www.mazda.co.jp/philosophy/gihou/
http://www.mazda.co.jp/philosophy/gihou/



