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All children instinctively know it. A few adults still remember it. 
One unique car company refuses to outgrow it. 
In grown-up language, it means the exhilaration and liberation from experiencing the emotion of motion. 
But as usual, children put it much better and simply call it “Zoom-Zoom.” 
At Mazda, we practice it every day. 
It’s who we are. It’s why we design and build the kind of cars we do. 
Zoom-Zoom—let us re-awaken it in you today!

Printed on 100% recycled paper

Published January 2007

3-1, Shinchi, Fuchu-cho, Aki-gun, Hiroshima 730-8670 Japan

Issuing department/Inquiries
Global Communications Planning Department,
Mazda Motor Corporation
Phone: +81-82-287-4676   Fax: +81-82-287-5225

Mazda Motor Corporation

Printed using recyclable soy ink. 



Mazda aims to be an automobile company that is 
respected and trusted by all our customers and 
stakeholders by: 
•Delighting customers with cutting-edge products 
and services imbued with Mazda’s unique creativity 
and reflecting the Japanese spirit.
•Maintaining a scale of operations that keeps us 
competitive in the global market.
      With this in mind, we outlined our 
long-term vision in November 2004 to 
project us through the coming decade 
and show our commitment to fulfilling 
our corporate and social 
responsibilities (CSR). We took this 
opportunity to establish the Mazda 
Momentum mid-term management 
plan, setting targets of consolidated 
wholesales of 1.25 million units, 
consolidated operating income of 100 
billion yen, and a net debt-to-equity 
ratio of 100% or less by FY2006.
      In FY2005, we reached 1.15 
million units of consolidated wholesales, 123.4 billion 
yen in operating income and a 62% debt-to-equity 
ratio, achieving our targets for income and the equity 
ratio a year early. We revised our consolidated 
wholesales target for FY2006 to 1.21 million units, 
consolidated operating income to 135 billion yen and 
the debt-to-equity ratio to 60% or less.
      As of March 31, 2006, we comprise a corporate 
group consisting of 36,626 employees in more than 
140 countries and regions. I stress the “One Mazda” 
concept on a daily basis, always working together 

towards our targets, transcending borders between 
nations, companies, divisions, departments and 
individual roles. In this way, I hope everyone in the 
Mazda group works as a team in all steps we take to 
fulfill our social responsibilities—improving 
environmental performance, reducing the 
environmental load of our corporate activities, fulfilling 
our accountability to our customers, reinforcing 

cooperative relationships with business 
partners, and building a corporate 
structure that respects diversity.
      Mazda’s social responsibility as a 
corporate enterprise is to provide the 
best automotive products and 
services, with consideration for quality, 
safety and the environment, that 
satisfy customers in markets 
worldwide. Through these activities we 
aim to delight and gain the trust of our 
stakeholders. To foster deeper 
understanding of such measures, we 
have issued a Social and 

Environmental Report since fiscal 2004. I hope that 
this publication, a summary of the Mazda Social & 
Environmental Report 2006 that was published in 
August 2006, provides an informative insight into our 
social and environmental activities.

We aim to satisfy and gain the trust of our stakeholders through 
operations that provide the best automotive products and services, 
with consideration for quality, safety and the environment.

Top Commitment

About this report
Mazda has issued an Environmental Report every year since 2001, and since FY2004 it has also disclosed social 
responsibility-related data in the form of an annual Social & Environmental Report. 
      This publication presents a summary of the Mazda Social & Environmental Report 2006, issued in August 
2006, which can be viewed on-line at http://www.mazda.com/csr/. To order a printed copy by mail, use the 
contact details at the end of this publication or apply on-line through the Mazda official website. 
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CustomersShareholders and Investors

Procurement & Suppliers

EmployeesLocal Communities NGO & NPO

Government and Administration

Mazda Group

Vision
Corporate objectives

To create new value, excite and delight our customers 
through the best automotive products and services.

Mission
Roles and responsibilities

With passion, pride and speed, we actively communicate 
with our customers to deliver insightful automotive 

products and services that exceed their expectations.

Value
The values Mazda seeks to produce

We value integrity, customer focus, 
creativity, and efficient and nimble action, 

and respect highly motivated people and team spirit. 
We positively support environmental matters, 
safety and society. Guided by these values, 

we provide superior rewards to 
all people associated with Mazda. 

Corporate Vision

•Organizations covered/Mazda Motor Corporation, its domestic (Japan) affiliates and selected overseas group 
affiliates. •Period covered/The period under review is from April 2005 to March 2006, although some selected 
activities after April 2006 are included. •Subject areas/Social, environmental and economic data are included in 
the report. •Reference guidelines/This report was made with reference to the following guidelines: -GRI 
Sustainability Reporting Guidelines 2002 -Ministry of the Environment’s Environmental Reporting Guidelines 2003

Disclaimer
This report includes future projections for 
Mazda Motor Corporation and its affiliates’ 
performance based on plans, forecasts, 
management plans and strategies at the 
time of publication, in addition to actual 
past and present facts. Such 
forward-looking statements are 
predictions based on information or 
assumptions available at the time of edit, 
and may differ from future operational 
results due to changes in circumstances. 

    Relationships with Stakeholders

Appropriate return on investment
Corporate governance
Timely disclosure

Strong partnerships
Cooperation in environmental issues

Consideration for the environment
Contribution to society

Rewarding work
Comfortable workplaces

Cooperative activities

Tax payment
Legal with law and regulations
Cooperation with government policies

Customer satisfaction      Safety
Trustworthy products
Appropriate provision of information

Representative Director, Chairman of the Board and President,
Mazda Motor Corporation

Hisakazu IMAKI,



    The system in operation

Mazda takes the opinions and requests of its customers 
very seriously, as this is the starting point for creating better 
products. In February 1984, Mazda established the Mazda 
Call Center to field domestic inquiries, requests and 
complaints, and to provide consultation. The center has a 
staff of approximately 50 people to respond to customers 
who can lodge inquiries through a toll-free telephone service 
or through the Mazda website. 
      During FY2005, approximately 76,000 queries were 
dealt with. Feedback is highly constructive in raising the level 
of customer satisfaction at the relevant company departments.

We are implementing universal design as part of our drive 
for user-friendly cars. The basis for this is “ease of posture 
and movement,” “simple and easy operation,” “physical and 
functional comfort,” and “safe use.”
      For example, the all-new MPV, introduced in FY2005, 
features large sliding doors on both sides for easy access to 
the third row of seats. Moreover, the third row seats can be 
folded using an electric motor.

Giving Real Consideration to 
Customers’ Opinions

Reducing Accidents through 
Cutting-edge Technologies 

In Japan crashworthiness test of features of the FY2005 
Automobile Assessment*1 accorded a maximum six-star 
rating for driver and passenger seats to the Premacy 
(Mazda5) minivan, which went on sale in February 2005. 
This evaluation takes into account safety in the event of a 
collision. The Euro NCAP*2 ratings announced in September 
2005 also evaluated the Mazda5 highly, giving it a five-star 
rating the highest available-for adult occupant protection 
safety. This marks the first time ever for a minivan to earn 
top rankings in both the Japanese and European tests.

*1 Vehicles safety performance evaluations conducted by Japan’s Ministry 
of Land, Infrastructure and Transport and the National Agency for 
Automotive Safety and Victims’ Aid, evaluate vehicle safety performance.

*2 The European New Car Assessment Programme, or Euro NCAP, is 
conducted by an independent institution comprising the transportation 
ministries of individual European countries. This program evaluates 
automobile safety performance.

Mazda5 Wins Highest Crash Safety 
Rating From EU and Japanese 
New Car Testing Agencies

Universal Design
—creating Cars That Are Easy to Use for Everyone 

With Our Distributors in Japan 
and Overseas

Mazda is well aware of the need to control the overall supply 
chain to ensure stable procurement levels and maintain 
product quality. In addition, suppliers’ levels of compliance 
and respect for human rights have become increasingly 
important factors in recent years. For these reasons, Mazda 
requires all suppliers to sign documents guaranteeing 
transactions involve no legal violations, no employment of 
forced labor and no human rights violations. This aggressive 
and thorough policy applies not only to suppliers with whom 
we conduct business directly, but to the entire supply chain, 
including companies at the secondary and tertiary level.
      Mazda strives to strengthen 
communications with its suppliers. 
Once a year, a survey is conducted 
to clarify Mazda’s business status 
with each supplier. Based on the 
results, the top suppliers receive 
awards at round table conference 
with supplier executives.

Requiring Suppliers to Obey Laws 
and Respect Human Rights

In November 2004, we announced Mazda Momentum, our 
current mid-term plan. Among Mazda Momentum’s targets 
for the end of FY2006 were a consolidated operating 
income of 100 billion yen, and a net debt-to-equity ratio of 
100% or less. Both targets were achieved in FY2005, one 
year early.

Mazda Momentum, 
Our Mid-term Management Plan

Mazda hopes to enable as many shareholders as possible 
to attend its annual General Shareholders Meetings. For this 
reason, Mazda schedules its general shareholders meetings 
on different days than the bulk of other companies. We also 
make a conscientious effort to answer shareholders’ 
questions — not just to the extent required under corporate 
law but as fully as possible. 
      In addition to publishing annual reports in English, 
Japanese and Chinese, Mazda has an extensive IR website. 
We also hold biannual financial results meetings as part of 
our commitment to prompt disclosure of information. We 
are working to enhance our disclosure of information in 
Japanese to individual investors through a special IR 
e-newsletter launched in FY2004.

Communication with Shareholders 
and Other Investors 

Wide-aperture sliding doors 
on both sides

Mazda5
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With Our Customers With Our Business Partners

With Shareholders and Investors

Pre-crash and radar cruise 
control unit

Pre-crash seatbelt control unit

Brake actuator
Motor

 Pretensioner

Milliwave radar

Information for Investor Relation website Annual Report

While “Active Safety Technologies” have progressed during 
recent years, “the Mazda Pre-crash Safety System,” which 
combines ”Passive Safety Technologies” has been 
developed. The Mazda Pre-crash Safety System fuses 
these two safety technologies by assessing the possibility of 
accidents in advance and minimizing injuries to occupants in 
the event of a crash. We have developed the unique Mazda 
Pre-crash Safety System, which is an optional function on 
the new model MPV that was launched in February 2006.
      The Mazda Pre-crash Safety System uses a radar 
sensor mounted in the car frontal section to detect vehicles 
ahead and other obstacles. If danger of collision is 
recognized, a warning is given via a buzzer or light. If the 
driver fails to take appropriate preventative action, the brakes 
are applied automatically immediately prior to collision to 
reduce speed. In addition, the slack is retracted from 
seatbelts to secure passengers and minimize impact injuries.

As of March 31, 2005, Mazda’s sales network consisted of 
304 domestic dealerships, operating 1,156 outlets. Of 
these, 20 were consolidated subsidiaries and affiliated 
companies. 
      Overseas, in 141 markets 132 distributors operate 
approximately 4,900 dealerships. Mazda is ultimately 
responsible for providing products and services. We are 
constantly working with these distributors to deliver and 
improve our products and services in Japan and overseas.
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Proximity to moving vehicle      Warning alarm      Warning light     
Vehicle moving closer      light braking      rear collision becoming difficult 
to avoid      stronger braking      Minimize the slack in the seatbelt

    System Diagram

Mazda  Social & Environmental Report
Digest Edition

FY2006

Key Initiatives
Reinforce R&D

Strengthen key markets

Enhance global efficiencies and 
synergies
Leverage human resources

Consolidated wholesales of 1.25 million units: target deferred 
Consolidated operating income of over 100 billion yen: achieved 
one year early
Net debt-to-equity ratio of below 100%: achieved one year early 

    Net Income and Dividends per Share

Net income per share Dividends per share
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With Our Employees

With Communities and Societies

To encourage regular and formal communication between 
employees and their supervisors, Mazda has introduced 
quarterly career meetings.
      The Tobiuo HR Management System is based on the 
idea that people will work hard and maximize their potential 
when they agree with the roles and responsibilities they 
have been given. Career meetings are a way for employees 
and their supervisors to set individual work goals and review 
achievements, as well as to communicate personal 
ambitions.

Match of People, Work and Rewards

Mazda has put in place a number of systems to achieve one 
of the goals of the Tobiuo HR Management System; 
promoting a balance between work and personal life.

Safety and Health for Workers

Promote a Balance between Work 
and Personal Life

Social Services Activities Mazda Foundation Activities

Volunteer group staff, after the Mazda3 
presentation ceremony

American high school students 
visit the Mazda Museum in 
Hiroshima as part of the 
Mazda–YFU Scholarship Program

Supporting activities to recover 
native birds at the Whangarei 
Native Bird Recovery Centre 
(New Zealand)

Assisting Queensland University’s 
the Australian Integrated Mental 
Health Initiative (Australia)

Hosted guest performers from 
overseas hold classical concerts 
that have reached more than 
120,000 people over 15 years. 
(Colombia)

• Super-Flextime (implemented in 2000) 
• Nursing Leave (implemented in 2003) 
• Half-Day Paid Leave System (implemented in 2001) 
• Special Working Arrangements for Employees Involved 

with Childcare or Nursing (implemented in 2002) 
• Promotion of Planned Use of Paid Leave
• No Overtime Day and Lights-out Policy 
• Leave for Employees Accompanying a Transferred 

Family Member (Implemented FY2003)
• Career Development Leave (Implemented FY2003)

A Safe Workplace Environment
After suffering a serious accident in 2004, Mazda formulated 
its Safety and Health Creed, created a Safety Resolution for 
employees to declare, initiated education on attitude change, 
conducted awareness activities and improved equipment 
safety. As a result, in FY2005 we experienced no serious 
accidents, and downtime due to accidents also decreased.

Preservation of the Natural Environment in South 
Africa—Assisting Regional Development
The Mazda Wildlife Fund, in liaison with the Wildlife & 
Environment Society and the Endangered Wildlife Trust, 
provides approximately 1.5 million rand in aid annually for 
protection of rivers, forests, and wild animals, environmental 
education, technological training, regional development and 
creation of employment in South Africa. 
      These highly acclaimed activities gained the Stars of Africa 
Award from the American Chamber of Commerce in 
November 2004. 

Supporting Activities to Protect Nature and 
Promote Science, Technology, Arts and Culture
Mazda has established foundations to protect the 
environment and foster culture, arts and education in various 
parts of the world, thereby contributing to the regions in which 
it operates. In 1990, we established Mazda Foundation USA, 
Mazda Foundation Australia and Mazda Foundation Colombia, 
and we set up Mazda Foundation New Zealand in 2005. 
These foundations support numerous activities to protect 
nature and promote science, technology, arts and culture.

Mazda3 Donation to a Thai Volunteer Group

Health Maintenance and Improvement
As part of its efforts to raise health levels throughout the 
company, Mazda is promoting lifestyle improvements and 
strengthening mental health measures. These initiatives 
include lowering the rate of smoking, as well as encouraging 
walking and promoting mental health.

“Safety & Health” is fundamental for all workers and is the most important thing.

“People” themselves are our treasure! To protect our treasure, we must never compromise.
Safety and Health Creed

Mazda aims to be first and foremost a company filled with 
people who love their work. 
      Toward this goal, in April 2003 we implemented the 
Tobiuo HR Management System, based on a premise of 
career development support. The system encourages 
employees to think and work voluntarily and independently.
      We believe that providing individuals the opportunity to 
demonstrate their full potential leads to their growth and 
success, which is inextricably linked to achieving our corporate 
vision. Therefore, we seek to provide people with jobs and 
working environments that suit them best, and we will continue 
to develop various systems to support our employees.

Fundamental Human Resources Concepts

Mazda success

Promote balance between work and personal life

Best match of people, work and rewards 

Employee success

Provide the opportunity to 
select a working environment 
where employees can utilize 
their personal strengths.

The right person in the right 
job works done well and 
produces results.

If work and play are both 
enjoyable, employees will feel 
fulfilled on a daily basis.

The Mazda brand is communicated 
to our customers through our 
products and services, which are a 
direct reflection of the vitality of our 
employees.

The way employees are 
rewarded directly reflects 

their level of contribution. 

Better rewards are available 
for people who are 
performing well.

Choice and self-realization

Abolition of Human Rights Violations

In recognition of the importance of respect for everyone and 
their individuality, Mazda will not tolerate any violation of 
human rights in any part of its operations. 
      On November 1, 2000, then President and CEO Mark 
Fields issued a human rights proclamation to the company 
and the public that underpins this belief: “Mazda should 
strive to become the leading company in Japan for 
respecting human rights and for the ethical treatment of its 
employees.” This proclamation is a summary of Mazda’s 
basic philosophy.
      Moreover, this basic philosophy is a statement of not 
just Mazda’s way of thinking, but also that of the entire group. 
Mazda aims to promote human rights in all its global operations 
by conducting high level human rights protection activities in 
Japan and overseas under the “One Mazda” slogan.

Diverse Human Rights Enlightening Activities / 
Human Rights Training
We established the Human Rights Enlightening Promotion 
Office in the Human Resources Department of the Personnel 
& Human Development Division to lead our in-house human 
rights education activities. This body is responsible for developing 
the company’s various education and training activities.
      As part of the drive to raise awareness among our staff, a 
Human Rights Card is issued to all employees to publicize the 
consultation service provided by the Human Rights 
Enlightening Promotion Office. Other activities include 
exhibiting human rights panel displays, soliciting human rights 
slogans, displaying human rights posters and holding human 
rights meetings. 
      Further, our 
human rights training 
programs are geared 
to new employees on 
entering the company 
and to existing staff 
gaining promotions or 
new responsibilities. 

Mazda  Social & Environmental Report
Digest Edition

Mazda Sales (Thailand) Co., Ltd. has donated a Mazda3 to 
Chiang Mai-Hiroshima Peer Group. This organization 
provides support for 
HIV sufferers through 
Japanese volunteers 
currently in service in 
Chiang Mai.
      The donated 
vehicle is used for 
transporting 
volunteer staff on 
visits to hospitals 
and other facilities.
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1,315 tons
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Chemical 
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7 8

With the Global Environment

Overview of Mazda’s Corporate Activities and Impact on the Environment 

*2 Greenhouse gas emissions are calculated based on the Law Concerning the Promotion of the Measures to Cope with Global Warming (revised 2005)

*3 Volume of CO2 emitted through production operations is defined as Mazda Motor Corporation’s unconsolidated emissions for FY2005  *5 Includes completed vehicles, parts for overseas production (KD sets), and OEM vehicles

*6 Vehicles attaining fuel consumption standards based on the Law Concerning the Rational Use of Energy, and emissions standards based on the Low-Emission 
Vehicle (LEV) certification requirements.

Energy consumption*1 End-of-life vehicles recycling results*4

COX SOX Wastewater

582 tons 7,840,000 m3

356 tons882 tons

SOx 
emissions

Direct 
landfill 
waste

NOx 
emissions

NOX

Life Cycle Assessment (LCA) is a system for evaluating 
environmental load (such as CO2 emissions) throughout 
a vehicle’s lifecycle. This spans sourcing materials, 
manufacturing parts, vehicle and parts use, maintenance 

and disposal. To ensure reduction of the environmental 
load, Mazda has built a database for LCA evaluation and 
implementation techniques and is furthering research 
into various LCA methodologies.

LCA Measures

Figures represent Mazda Motor Corporation’s unconsolidated results for FY2005.

Mazda strives to conduct effective operations while enforcing the efficient use of resources and the reduction of 
environmentally hazardous waste. In this way Mazda hopes to reduce the environmental risk and contribute to the formation 
of a recycling-oriented society. 

8,901×103GJ

Energy source
6,045

    12

1,238

Electricity

Heavy oil A

Heavy oil C

19

11

10

Kerosene

Diesel

Gasoline

    55

1,078

  433

LPG

City gas

Coke

*1 Production processes only

Materials 
purchased

Raw materials (steel, 
aluminum, etc.):  

Paper

263,000 tons

297.9 tons

Of which rainwater 27,000 m3 
16,263,000 m3

Water 
consumption

8,836 tons

Chemical 
substances 
purchased 52,476 units

Number of 
bumpers 
collected 
and recycled Automobile Shredder 

Residue (ASR)
Total weight collected

Weight of recycled materials 

Number of vehicles collected: 

29,106 tons

18,373 tons

167,835

Airbags

Weight of recycled materials 

Quantity collected: 

Number of vehicles collected: 

5,014.2 kg

51,473 units

32,404

Fluorocarbons

Total weight collected 

Weight collected 

Weight collected

CFC

42,110 kg

14,938 kg

27,172 kg

129,516

50,289

79,227

Total number of vehicles collected  

Number of vehicles collected  

Number of vehicles collected  
HFC

*4 Figures for FY2005 based on the End-of-Life Vehicle Recycling Law. 

Purchasing

Encouraging business partners 
to gain ISO14001 certification
Promoting green procurement

Research and development

Increasing fuel efficiency
Cleaner exhaust emissions
Reducing vehicle noise 
Developing clean-energy vehicles
Promoting recycling, etc.

Production

Saving energy
Reducing direct landfill waste
Controlling chemical substances
Promoting clean production

Distribution In the marketplace End-of-life vehicles

Reducing CO2 through efficient 
distribution
Reducing and recycling 
packaging and wrapping 
materials

Edifying customers 
Promoting Complying with 
environmental laws and promoting 
environmental beautification
Collecting damaged bumpers

Appropriate collection and 
recycling

1,001,000 tons -CO2

Emissions of 
greenhouse 
gasses*2

Results for 
production operations

CO2 emissions reduced 
by 24.2% compared 
with  FY1990 level*3

Direct landfill waste 
reduced by 99.5% 
compared with FY1990 
level
Discharged chemical 
substances (PRTR 
substances) reduced by 
52% compared with 
FY1998 level

1,148,653 units

Domestic: 290,012 units

Overseas: 858,641 units

Wholesales volumes*5 Shipments of low-pollution and other vehicles (domestic): 198,229

Hydrogen vehicles:

Natural gas vehicles: 

LPG-fueled diesel replacement vehicles:  

LPG vehicles replacing diesels*6

75% lower than 2005 exhaust emissions standards: 

50% lower than 2005 exhaust emissions standards: 

50% lower than 2000 exhaust emissions standards:  

25% lower than 2000 exhaust emissions standards: 

 

2

18

134

137,854

56,239

3,909

73

Mazda  Social & Environmental Report
Digest Edition



As part of our efforts to reduce the amount of CO2 in vehicle 
emissions, Mazda is working to improve fuel efficiency. In 
FY2005, we achieved the 2010 standards for all weight 
classes of passenger vehicles except the 1.5 ton passenger 
vehicle class.

Hydrogen is being heralded as the fuel of the future for 
clean-energy environmentally friendly cars. To capture the 
performance inherent in an internal combustion engine while 
providing excellent environmental performance, Mazda is 
fusing its hydrogen-based technologies with its latest 
generation RENESIS rotary engine to develop a hydrogen 
rotary engine. The hydrogen rotary engine delivers superb 
environmental performance, as CO2 emissions are zero and 

NOx emissions are minimal. We were able to keep costs 
down to a practical level by using existing engine parts and 
production facilities which also helped assure high reliability.
      In FY2005, Mazda commenced lease sales of the 
world’s first hydrogen rotary engine cars, the RX-8 
Hydrogen RE, and delivered one vehicle each to Idemitsu 
Kosan Co., Ltd., and Iwatani International Corporation. 
      RX-8 Hydrogen RE has dual fuel system.

Improved Fuel Economy (Reduced CO2 Emissions)

Developing Hydrogen Rotary Engine Vehicles

2001 2002 2003 2004 2005
0

20

15

10

25

11.08

10.20

17.80

20.69 21.2

18.8
17.9

16.0

13.0

10.5

8.9

18.31

12.61

Substantially Improved Fuel Efficiency on the Mazda2 Working toward 2010 Fuel Efficiency Standards

hydrogen injection equipment
air-intake 
chamber

combustion 
chamber

air intake

air intake

high fluidity of 
air-fuel mixture

9 10

With the Global Environment

The Demio (Mazda2), which was released in April 2005, 
features a host of improvements in Japan. The 1.3L 
four-speed automatic transmission model saw 10-15 mode 
fuel efficiency improved by 9% and the 1.5L e-4WD, 
attained +5% on 2010 fuel efficiency standards.
      With the 1.3L FWD model (with the five-speed manual 
transmission or the four-speed automatic transmission) 
achieving +20% on 2010 fuel efficiency standards, all 
models attain the highest standards, holding SU-LEV status.

Mazda is actively promoting the development of 
technologies that allow its models to meet the standards set 
under the Japan Ministry of Land, Infrastructure and 
Transport’s Emissions Gas Approval System. To reduce 
exhaust gas emissions, we are developing engine 
combustion improvements and catalytic technologies. We 
are extending our adherence to the SU-LEV emissions level 
(75% lower than the 2005 exhaust emissions standards) 
which is currently the most stringent exhaust emissions level 
in Japan, and have received certification for a variety of 
vehicle types.
      All versions of the new Mazda MPV, launched in 
February 2006, have received this certification. As a result, 
in FY2005 the ratio of Mazda passenger vehicles produced 
for domestic sale that have earned SU-LEV status reached 
75.1%. Furthermore, we achieved our FY2005 target, which 
was to achieve a 90% ratio of passenger vehicles that met 
either the SU-LEV or the U-LEV standards. Also, in 
April-June of 2006, our ratio of SU-LEVs (excluding OEM 
vehicles) rose to 94%-the highest level in the industry.
      In recent years diesel engines have become popular 
environmentally friendly vehicles, particularly in Europe. By 
incorporating post-combustion technologies, such as a 
diesel particulate filter, in our efficient common-rail 
direct-injection turbo diesel engine, Mazda has succeeded 
in creating a clean diesel-engine vehicle that exceeds 
Europe’s Euro4 emissions standards.

Cleaner Exhaust Emissions

Mazda’s brand message, “Zoom-Zoom,” describes the love 
of motion experienced as a child. Our issue was how to 
achieve outstanding environmental efficiency and 
fun-to-drive performance at the same time. One of Mazda’s 
approaches to this dilemma was development of the Direct 
Injection Spark Ignition (DISI) TURBO engine in 2005.
      With usual injection systems, air and gasoline are mixed 
prior to injection. However, the DISI system injects only 
gasoline directly into the combustion chamber. The DISI 
TURBO takes the direct injection system one step further by 
adding a turbocharger to compress the air that is fed into 
the combustion chamber prior to ignition. This results in an 
epoch-making reciprocating engine with sharp acceleration, 
high torque at low and medium revs, superb response, low 
fuel consumption and clean exhaust emissions. 

      Our first DISI TURBO engine is mounted in the 
Mazdaspeed6 (Mazdaspeed Atenza), which went on sale in 
2005, and the MPV, a minivan that went on sale in 2006. 
This engine has won high marks from automotive 
magazines and drivers in Japan and around the world.

DISI Turbo Engine Development

SU-LEV (75% lower than 2005 exhaust 
emissions standards) 

Engine

Maximum output (NET)

Maximum torque (NET)

10-15 mode fuel efficiency

Exhaust Emissions

Inline four-cylinder 2.3L DISI TURBO

180kW (245PS) /5000rpm

350N·m (37.5kg-m) /2500rpm

2WD: 10.2 km/L 4WD: 9.5 km/L

    Main Specifications of the MZR 2.3L DISI 
    TURBO Engine Mounted in the MPV

2005

100
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0
2003 2004

71.6

58.1

30.2

75.1

17.2

Target for the End of
 FY2005

 (FY)

SU-LEV: 75% lower than 2005 exhaust emissions standards

U-LEV: 50% lower than 2005 exhaust emissions standards or 
            75% lower than 2000 exhaust emission standards

(%)

    Proportion of Vehicles Achieving Low-Emissions Vehicle 
    Status, Excluding OEM Vehicles (SU-LEVs and U-LEVs)

All-new Mazda MPV
Atenza (Mazdaspeed6) 
Axera (Mazda3)
Verisa
Premacy (Mazda5)

* Some Axela, Atenza and Premacy 
 models do not meet SU-LEV standards.

    A Representative Sample of Mazda’s SU-LEVs 

Demio 
(Mazda2)

Average fuel efficiency (km/ℓ)

Weight class (kg) 750 1,000

*1 The 1000kg weight class was removed in FY2003

*2 Includes micro-mini from FY2004.

*3 No vehicles were in the 750 kg weight class in FY2005.

875 1,250

2,0001,750

    Average Fuel Efficiency of Passenger Cars, by Weight Class

Engine Drive 
system Transmission 2010 Fuel

Efficiency Standards 

5MT,4AT

4AT

5MT,4AT

4AT

FWD

e-4WD

FWD

e-4WD

Achieved +20% on the standards

Achieved +10% on the standards

Achieved +10% on the standards

Achieved +5% on the standards

1.3L

1.5L

    Fuel Efficiency of the Mazda2

    Difference between RE and Reciprocal Engine Structures
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2010

2010 fuel
efficiency standards

(FY)

1,500

*1 *2 *3



Reducing and Recycling Byproducts and WasteIn general, approximately 80% by weight of end-of-life 
vehicles (ELVs) can be recycled, usually parts made of steel, 
aluminum and other metals. The remaining 20% is mostly 
plastics and glass, which is shredded and sent to landfills. 
      Through the initiatives outlined below, Mazda has 
achieved recyclability ratios of over 90% for new cars 
launched after 2002.

Raising New Car Recyclability

In May 2006, in collaboration with 
industry-academia-government of Hirsoshima Prefecture, 
Mazda succeeded in developing the world's first 
plant-derived plastic (bioplastic) material suitable for use as 
automotive interior parts. Properties of the plastic include 
sufficient strength and heat resistance for injection molding 
and the necessary surface quality. 

Developing Bioplastics

Mazda is reducing energy consumption, working to achieve 
self-imposed CO2 emission reduction targets for production 
(non-consolidated) of 10% from FY1990 levels by the end of 
FY2010.
      In FY2005, we increased our conversion to liquid natural 
gas (LNG) fuel and began using the Three Layer Wet Paint 
System at all plants in Japan. We also forged ahead in our 
development of high frequency electric induction furnace 
and other energy conserving technologies. As a result of 
these efforts, on an unconsolidated basis our CO2 
emissions from production were reduced to 425,000 tons, 
or by 24.2% from the FY1990 level.

Energy Conservation 
(Global Warming Prevention)

Our efforts to reduce landfill waste have two main thrusts: 
reducing waste generation and promoting waste reuse and 
recycling. In FY2005, we substantially revised our waste 
emission rules and increased waste separation efforts to 
further advance the recycling of casting sand and plastics. 
As a result, the total amount of direct landfill waste 
generated by Mazda on an unconsolidated basis fell to 356 
tons in FY2005, down 784 tons from the previous year.
      We also began recycling waste that we previously had 
burned in our incinerator. In January 2006, we stopped 
using our incinerator altogether, reducing landfill from 
incineration ash to zero.
      For FY2006, we have set 300 tons or less as our target 
for landfill waste. In the future, Mazda will strengthen its 
efforts toward the ultimate target of zero emissions. We also 
plan to extend these activities to other companies in the 
Mazda Group.

Reducing General Waste
In addition to reducing industrial waste, we separate and 
recycle the refuse from our offices, such as paper, empty 
cans and plastic containers to reduce the general waste 
volume.

Reducing Waste

Mazda complies with both the EU ELV Directive and the 
voluntary standards set by the Japan Automobile 
Manufacturers Association. In addition, since November 
2002 Mazda has used the International Material Data 
System (IMDS*) to assess substances for potential 
environmental damage to ensure appropriate management 
of the 85 substances on the international Global Automotive 
Declarable Substance List (GADSL). For suppliers, we 
annually publish our updated data on substances, parts and 
materials designated for assessment, following the IMDS 
data entry guidelines.

* IMDS is an international database on materials.

Using the IMDS to Assess 
Environmental Impact

Mazda has established formal treatment and recycling 
mechanisms for chlorofluorocarbons (CFCs), airbags and 
automobile shredder residue (ASR*) in response to recycling 
and other legal obligations arising from the End-of-life 
Vehicle Recycling Law which was enacted on January 1, 
2005 in Japan. The CFCs from approximately 129,000 
vehicles (approximately 42,000 kg) were handled during 
FY2005, achieving recyclablity ratios for both ASR and 
airbags above the legally stipulated standards.
      Furthermore, our sales companies are levying recycling 
fees at the time of new car sales and periodic inspections to 
cover handling and appropriate processing of end-of-life 
vehicles through a vehicle recycling system.

* Automobile Shredder Residue (ASR): The plastic, glass, rubber and other 
residue that remains after metals have been separated and recovered from 
shredded car bodies

Recycling End-of-Life Vehicles

11 12

With the Global Environment

PP: Polypropylene

Mazda’s aggressively pursues recycling of resin-based 
parts, especially large parts like bumpers. We have 
established bumper-to-bumper recycling technologies for 
collecting resin-based damaged bumpers from dealerships 
and recycling them as bumpers for new cars. With this 
process, recycled bumper plastic can be used to produce 
new bumpers that are nearly identical to non-recycled 
bumpers in strength and surface finish (necessary for high 
painting quality).
      We started 
bumper-to-bumpe
r recycling on RX-8 
models produced 
at the end of 
March 2005. In 
February 2006, we 
extended this 
activity to the 
all-new Mazda 
MPV.

Recycling Recovered Bumpers 
for New Cars

All-new Mazda MPV with recycled bumpers

    Unconsolidated CO2 Emissions from Production/CO2 
    Emissions per 100 million yen of Sales Revenue

(Number of bumpers)

(FY)
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(%)
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9.4 5.3 3.9 2.1

Comparison to 1990 level

1. Research into automobile design oriented towards 
dismantling and research into dismantling technologies 
simplify the recovery of parts and materials for reuse.

2. Research to reduce the number of different resins used, 
which make up a significant proportion of Automobile 
Shredder Residue (ASR), in order to make recycling easier.    

Door module
Modularization, allows simplification to use of PP

Automatic transmission gearshift knob
Use of a thermoplastic elastomer (TPO)

Instrument panel
Use of vibration adhesion to make air duct 
dismantling easier

Dashboard insulator
Simplification of noise insulation and noise 
absorbing materials

B-pillar trim and lower trim
Changes to adhesion method allows sinple separation 
of PP and felt

Rear console boxes
Changes to adhesion method allows simple separation 
of PP and felt

    Examples of Improved Recyclability on the All-new MPV

    Number of Bumpers Collected (Japan)

Assessment
request

Data download Data input

Mazda Supplier

IMDS server

    Assessing Substances’ Environmental Impact

    FY2005 Recycling of Manufacturing Byproducts and Waste

Raw materials and energy

Byproducts and waste

Products

In-plant recycling External recycling

· Scrap metal 
· Casting sand · Coal ash

· Dust

· Landfill 
  waste

Plants

Total recycling ratio: 99.7% 

    Total Landfill Waste Volumes 
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Mazda Motor Corporation Profile 

In July 2005, we revised the Mazda environmental 
promotion system to further accelerate environmental 
activities group-wide. 
      The existing Mazda Global Environmental 
Conference was positioned directly above production, 
development and other departments. This has been 
replaced with a new system, comprising the Mazda 
Environmental Committee, chaired by the president, 
overseeing five subsidiary committees, headed by our 
environmental officer, that promote response in their 
respective areas. 
      Of these five committees, the Development 
Environmental Committee, the Production Environmental 
Committee and the Recycling Promotion Committee 
reinforce ongoing promotional activities. The Purchasing 
Environmental Committee supports and manages our 
procurement partners and the Sales and Service 
Environmental Committee encourages vehicle and parts 
dealerships to adopt environmental management system 
(EMS). This new system seeks to reduce the 
environmental impact of our operations and to minimize 
the risk of environmental accidents and other incidents.
      The company has also launched the Mazda Green 
Plan 2010, its environmental mid-term plan, to further 
promote activities toward its 2010 objectives.  

With the Global Environment

Environmental Management

Mazda is participating in Team Minus 6%, a 
government-led initiative to reduce national pledge by 
Japan to reduce emissions of greenhouse gasses by 6% 
under the Kyoto Protocol. 
      Team Minus 6% proposes six action plans including 
air conditioner and water use, which target 55 items, for 
implementation in the office (28 Items) and home (27 
items). A pamphlet distributed to all employees outlines 
concrete examples of applications for these directives, 
including raising awareness of global warming in the 
workplace as well as at home and everyday 
energy-saving measures.

Participation in Team Minus 6%

We launched Mazda’s Environment Care Approach 21 
(MECA21*) in cooperation with the Mazda Dealership 
Association in Japan. Mazda distributes an action 
manual, the Mazda Excellent Navigator, for sales and 
service staff at sales outlets and a compilation of case 
studies in environmental compliance and improvement 
to provide active support for MECA21 activities.

* Mazda Environment Care Approach 21: Actions and guidelines for 
autonomous environmental activities by sales companies established in 
cooperation with the Mazda Dealership Association in Japan.

Support Tools for Environmental 
Measures by Dealerships
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New “Idling Stop” activities 
sticker

    The Mazda Environmental Promotion System (as of July 1, 2005)

[Functions]

Mazda Environmental
Committee

Administration Office

Development Environmental Committee
Evaluation, adoption and promotion of environmental 
protection activities in the development and design areas 

Chair

President

Executive Officer in
charge of Environment

Recycling Promotion Committee

Evaluation and 
adoption of mid- and 
long-term planning, 
evaluation and 
verification of 
performance

Formulation and 
promotion of group 
wide environmental
policy

Decisions related to 
resource allocation

Promoting recycling of end-of-life vehicles

Exhaust emissions 

Clarification of environmental policy as related to 
purchasing, support and promotion of environmental 
protection activities by suppliers

Purchasing Environmental Committee

Common application of the Mazda Global Environmental Charter
Evaluation of compliance with environmental laws and 
regulations
Promotion of the Mazda EMS certification program

Appropriate processing and recycling for end-of-life 
vehicles in the domestic market
Guidance and support for domestic dealers in vehicle 
recycling methods
Technology surveys and feedback to R&D concerning 
processing of end-of-life vehicles in the domestic market
Appropriate processing and recycling for end-of-life 
vehicles in the European market

Clarification of environmental policy as related to sales 
and services, support and promotion of environmental 
protection activities by vehicle and parts dealers

Sales and Services Environmental Committee

Common application of the Mazda Global Environmental Charter
Evaluation of compliance with environmental laws and 
regulations
Promotion of the Mazda EMS certification program

Evaluation, adoption and promotion of environmental protection 
activities in the production, logistics and business areas

Production Environmental Committee

Production area (zero emissions, energy conservation, 
PRTR, VOCs, etc.)
Logistics area (reduction in CO2 emissions, reduction in 
packing and packaging materials, etc.) 
Business area (energy conservation, reduction in paper 
use, waste sorting, etc.)

Fuel economy Reduced vehicle weight 
Vehicle noise 
Substances of concern Reduction in cabin VOCs

Alternative fuels Recycling

Company name:  Mazda Motor Corporation

Establishment:  1920

Representative:  Hisakazu Imaki, Representative Director, Chairman of the Board and President 

Head Office:  3-1 Shinchi, Fuchu-cho, Aki-gun, Hiroshima, 730-8670 Japan 

Main business lines:  Manufacture and sale of passenger cars and commercial vehicles

Principal products:  Four-wheel vehicles, reciprocating engines, diesel engines, rotary engines, 
vehicle automatic and manual transmissions

Number of employees:  18,995 (non-consolidated), 36,626 (consolidated) (As of March 31, 2006)

Research and development bases:  Head Office, Mazda R&D Center Yokohama, Mazda Motor of America (USA), 
Mazda Motor Europe (Germany), China Engineering Support Center (MCO)

Production bases in Japan:  Hiroshima plant (Head Office, Ujina), Hofu Plant (Nishinoura, Nakanoseki), 
Miyoshi Plant

Overseas production bases:  United States, China, Taiwan, Vietnam, Thailand, Malaysia, Philippines, India, 
Iran, Spain, Kenya, Zimbabwe, South Africa, Ecuador, Colombia

Sales companies:  304 in Japan, 132 overseas (As of March 31, 2006)

Major industry association memberships: Japan Automobile Manufacturers Association, Inc., Japan Mini Vehicles 
Association, Society of Automotive Engineers of Japan, Inc., Automobile 
Business Association of Japan, Japan Auto Recycling Partnership

Corporate Profile
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(Billions of yen)

(FY)

    Net Sales (Consolidated)

Japan:
 887.6 billion yen

30.4%

North America:
 843.9 billion yen

28.9%

Other: 
519.2 billion yen

17.8%

Europe: 
668.9 billion yen

22.9%

2,919.8
billion yen

FY2005

    Net Sales Breakdown by Region 
    (FY2005)

(Billions of yen)

(FY)

Operating income Net income

    Operating Income, Net Income 
    (Consolidated)

The Origin and Meaning of 
“Mazda”

The company’s name, “Mazda,” derives 
from Ahura Mazda, a god of the earliest 
civilizations in western Asia. We have 
interpreted Ahura Mazda, the god of 
wisdom, intelligence and harmony, as a 
symbol of the origin of both Eastern and 
Western civilizations, and also as a symbol 
of automotive culture. It incorporates a 
desire to achieve world peace and the 
development of the automobile 
manufacturing industry. It also derives from 
the name of our founder, Jujiro Matsuda.

Mazda Brand Symbol (Established in June 1997)

Mazda Corporate Mark (Established in 1975)

The brand symbol expresses Mazda’s dedication to 
continuous growth and improvement. It is a symbolic 
development of the Mazda “M”, and shows the company 
stretching its wings as it soars into the future.

With the introduction of CI (Corporate Identity) in 1975, 
Mazda developed its corporate mark as a symbol for 
Mazda’s communications. It was then positioned as an 
easy-to-read corporate mark in line with the establishment 
of the brand symbol in 1997.

* 
Converted to 
12-month 

equivalent value


