Business Plan

Long-term Vision

Our objective is not to become the largest automotive manufacturer, but instead to be a company that delights customers and is
trusted by all stakeholders by continuously providing exciting "Zoom-Zoom" products and services in our unique Mazda way.

We will continue to accelerate structural reforms through "Monotsukuri Innovation" to realize our long-term strategy, which looks
10 years into the future.

As a trusted member of society, delight customers with products and
services that are uniquely Mazda, proudly Japanese
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