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1.  Consolidated Financial Highlights (April 1, 2005 through September 30, 2005)
(1) Consolidated Financial Results                                       

(in Japanese yen rounded to millions, except amounts per share)
Net Sales Operating Income/(Loss) Ordinary Income/(Loss)

million yen % million yen % million yen %

FY2005 1st. Half 1,351,914 2.4 48,780 12.1 43,361 17.4
FY2004 1st. Half 1,320,559 9.2 43,521 53.1 36,945 94.4
FY2004 2,695,564 82,947 73,056

Net Income/(Loss)    Net Income/(Loss) Per Share   Net Income/(Loss) Per Share, Diluted
million yen % yen yen

FY2005 1st. Half 31,088 66.0 25.10 22.04
FY2004 1st. Half 18,732 68.0 15.39 13.26
FY2004 45,772 37.63 32.41
Notes:  1) Equity in net income of unconsolidated subsidiaries and affiliates FY2005 1st. Half 6,716 million yen
                  accounted for by the equity method: FY2004 1st. Half 4,789 million yen

FY2004  9,963 million yen
           2) Average no. of shares of common stock outstanding (on a consolidated basis): FY2005 1st. Half 1,238,534,961 shares

FY2004 1st. Half 1,217,005,425 shares
FY2004 1,216,245,150 shares

           3) Accounting change:  No
           4) Changes in net sales, operating income, ordinary income, and net income from the prior periods are shown in percentage. 

(2) Consolidated Financial Position                                      
Total Assets Shareholders' Equity Equity Ratio Equity Per Share

million yen million yen % Yen

FY2005 1st. Half 1,722,318 19.3 251.15
FY2004 1st. Half 1,813,982 13.3 197.96
FY2004 1,767,846 15.1 220.22
Notes: No. of shares of common stock outstanding as of period end FY2005 1st. half 1,320,190,809 shares
            (on a consolidated basis): FY2004 1st. half 1,217,004,552 shares

FY2004 1,216,130,686 shares
(3) Consolidated Cash Flows                                                    

Cash Flows from Cash Flows from Cash Flows from Ending Cash &
Operating Activities Investing Activities Financing Activities Cash Equivalents

million yen million yen million yen million yen

FY2005 1st. Half 55,047 (42,384) 186,711
FY2004 1st. Half 43,941 14,381 274,684
FY2004 133,735 (96,124) 214,639

(4) Scope of Consolidation and Equity Method
       Consolidated subsidiaries 56 companies              Unconsolidated subsidiaries accounted for  
       Affiliates accounted for by the equity method 11 companies                 by the equity method None

(5) Changes in Scope of Consolidation and Equity Method
        Consolidation     (Addition)       3 companies             Equity method    (Addition)     None
                                 (Exclusion)  None                                     (Exclusion) 1 company

2.  FY2005 Consolidated Financial Forecast (April 1, 2005 through March 31, 2006)
Net Sales Ordinary Income/(Loss) Net Income/(Loss)

million yen million yen million yen

Full Year
Reference: Net income per share for the full year   41.66 yen 

The financial projection is the judgment of our management based on the information presently available.  By nature, such financial projection is  
subject to uncertainty and a risk.  Therefore, we advise against making an investment decision by solely relying on this projection.  Variables that could
affect the actual financial results include, but are not limited to, economic environments related to our business areas and fluctuations in yen-to-dollar  
and other exchange rates.  For further information on the above financial projection, please refer to page 7 of Supplementary Information.

2,820,000 85,000 55,000

331,570
240,923
267,815

(42,587)
(57,916)
(97,835)



1. Mazda Group of Companies
Mazda group of companies consists of Mazda Motor Corporation, 56 consolidated subsidiaries and 11 equity method-applied
companies and is mainly engaged in the manufacturing and sales of automobiles and automotive parts as well as in other
automobile-related businesses. 

In Japan, Mazda Motor Corporation manufactures automobiles.  Mazda Motor Corporation, Kurashiki Kako Co., Ltd.
and other companies manufacture automotive parts.  In overseas, AutoAlliance International, Inc. and other companies
manufacture automobiles and automotive parts.  The automobiles and automotive parts manufactured by our group of 
companies are sold to customers by our sales companies.  In Japan, Mazda Autozam, Inc., Kanto Mazda Co., Ltd.
and other companies sell our automobiles and automotive parts to customers.  To certain corporate customers,  
Mazda Motor Corporation directly sells our automobiles.  In overseas, Mazda Motor of America, Inc., Mazda Motors 
(Deutschland) GmbH and other companies sell our automobiles and automotive parts to customers. 

In addition, Mazda Motor Corporation, having an equity relationship with Ford Motor Company, has expanded its relationship
with Ford to a strategic cooperative relationship on a global scale. 

The following diagram approximately illustrates the roles of Mazda Motor Corporation and its main related companies in 
conducting the group's business:

                  Customers

     Other Related Companies            Overseas Sales Companies
S) Mazda Autozam, Inc. S) Mazda Motor of America, Inc.
S) Kanto Mazda Co., Ltd. S) Mazda Canada, Inc.
S) Tokai Mazda Hanbai Co., Ltd. S) Mazda Motors (Deutschland) GmbH
S) Kansai Mazda Co., Ltd. S) Mazda Motor Logistics Europe N.V.
S) Kyusyu Mazda Co., Ltd. S) Mazda Australia Pty. Ltd.
       and others        and others

Mazda Motor Corporation

  Other Automobile-Related Business Overseas Automobile Manufacturers
                 Companies E) AutoAlliance International, Inc.
S) MALOX Co., Ltd. E) AutoAlliance (Thailand) Co., Ltd.
S) Mazda Engineering and S) Compania Colombiana Automotriz S.A.
      Technology Co., Ltd.
S) Mazda Chuhan Co., Ltd.
       and others

      Domestic Automotive Parts 
           Manufacturers
S) Kurashiki Kako Co., Ltd.
S) Microtechno Corp.
E) Japan Climate Systems Corp.
      and others
   
S) Consolidated subsidiaries E) Companies accounted for Flows of automobiles and automotive parts

         by equity method Flows of services

Note: None of the consolidated subsidiaries is listed at a stock exchange in Japan. 

Domestic Sales Companies

Supplementary Information
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2. Management Policy 
  
1) Our Corporate Vision, Mission and Values 

Mazda’s Corporate Vision is comprised of a “Vision” (corporate objectives) along with a statement of “Mission” 
(roles and responsibilities) and “Value” (the values Mazda seeks to produce).  These principles are helping express 
the ways in which Mazda and Mazda’s employees understand their roles and responsibilities as they press towards the 
achievement of these aims.  Through the realization of this Corporate Vision, we aim to consistently augment 
corporate value, which we view as being closely linked to securing profits for our shareholders.     

  Vision   :  To create new value, excite and delight our customers through the best automotive products and 
services 

  Mission  :  With passion, pride and speed, we actively communicate with our customers to deliver insightful 
automotive products and services that exceed their expectations. 

  Value    :  We value integrity, customer focus, creativity, efficient and nimble actions and respect highly 
motivated people and team sprit.  We positively support environmental matters, safety and society.  
Guided by these values, we provide superior rewards to all people associated with Mazda. 

                                                                                                     
2) Our Policy on Distribution of Earnings  

Our policy on distribution of earnings is to declare dividends by carefully considering each fiscal year’s financial 
results and business environment.  Our intent is to provide our stockholders with dividends on a stable basis.  Our 
policy on earnings retained in the company is to utilize the financial resources to enhance our business 
competitiveness, e.g., capital investments in facilities and equipment and investments in research and development. 

                                                                                                      
3)  Mid-term Corporate Management Strategy  

 This year marks the 85th anniversary for Mazda. Based on the Corporate Vision and the “Mazda Momentum” 
mid-term plan announced in November 2004, Mazda and its enterprise foundation including affiliated companies are 
working to establish a solid foundation for fully-fledged future growth, while maintaining the current momentum.  
The mid-term plan will conclude at the end of fiscal year 2006, and is supported by 4 pillars: Reinforcing Research & 
Development, Strengthening Key Markets, Enhancing Global Efficiencies and Synergies, and People Development.   

                                                                                                  
In order to reinforce research and development, we will increase our investment in several key areas, including those 
associated with the environment, safety, and Information Technology.  In doing so, we expect to make the 
traditionally strong technical capability of our company, even stronger.  

                                                                                               
To reinforce the key markets, we currently plan to introduce 16 new products during the Mazda Momentum period, 
and this plan is on track.  In addition, we are fortifying the global sales network and are focused on improving 
customer satisfaction.   

                                                                                                 
In order to enhance our global efficiencies and synergies, we are focusing on R&D, manufacturing, purchasing, and 
logistics activities on a global basis.  The Mazda enterprise launched “ABC Phase2” during this fiscal year, a cost 
reduction plan which focuses on reinforcing our global procurement capability, supply chain management and 
establishing a global commodity cycle plan.  

                                                                                                  
To support these initiatives, people development is indispensable.  It continues to be our key focus for future success 
of the company.  We plan to reinforce management capabilities, promote global people development, and prepare an 
environment which respects individual creativity. 

  
The “Mazda Momentum” plan has numeric targets for fiscal year 2006: 1,250,000 units of wholesale volume, over 
100 billion yen operating profit, and a net debt to equity ratio of below 100%.   
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4)  Our Challenges 

The future economic outlook for both the domestic Japanese market and overseas markets appears to steadily improve 
and expand in the short-term.  However, raw material price increases, including crude oil and steel, and rapid 
exchange fluctuations are some of the uncertain factors waiting ahead of us.    

                                                                                                  
In the automotive industry, manufacturers are expected to apply various environmental regulatory requirements and to 
invest in the development of next-generation technology.  This will make the marketplace even more competitive.  
Especially in the United States, the increase in gasoline priceｓ is suppressing the sale of larger vehicles, and 
competition in smaller vehicles segments is becoming more intense.   

                                                                                                
By steadily implementing our “Mazda Momentum” plan, we believe we will be able to achieve profitable and 
sustainable growth even in an increasingly competitive market environment.  

                                                                                                      
5)  Basic Philosophy of Corporate Governance and Implementation of Related Initiatives  

Corporate auditors underpin governance at Mazda.  Ensuring proper corporate governance is one of management’s 
top concerns, and is the reason we vigorously launch various initiatives in this area.   

                                                                                                 
In addition to bodies prescribed by law such as the annual general meeting of shareholders, the board of directors and 
the board of corporate auditors, Mazda has established an executive committee. Executive committee meetings are 
held to formulate and discuss important company-wide policies and measures. Other advisory bodies that assist the 
president with decision-making have also been set up. 

                                                                                                    
Moreover, Mazda has introduced the executive officer system to promote the separation of executive and management 
functions.  This has augmented the board’s effectiveness as a supervisory body.  These and other steps are helping 
to improve management efficiency at Mazda, resulting in faster decision-making through enhanced discussion, 
delegation of authority to the executive officer level and other benefits.  As of September 30, 2005, Mazda had total 
of 9 directors and 36 executive officers, some of whom hold concurrent posts as directors.  

Furthermore, Mazda has established a Management Advisory Committee composed of leading figures from outside 
the company and Mazda directors. The committee meets four times a year. Mazda receives managerial opinions and 
recommendations from these committee members, who offer their specialized knowledge and insight from a global 
perspective. To enhance management transparency, Mazda reflects the committee’s input in its management practices.  

Business Execution and Supervisory Framework:  
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Mazda has a Risk Management Committee that make decisions on company policies and a Risk Management Office that 
oversees company-wide risk management activities.  Mazda is reinforcing information management and enhancing 
disaster-prevention measures, such as those for large-scale earthquakes, to sustain our business operations and offer a 
stable base for prosperity.   In the first half of this fiscal year, we started to widen our risk management efforts by 
conducting Pre-Risk Surveys in six of our consolidated subsidiary companies.  
                                                                                                
Mazda recognizes compliance as a key principle.  In addition to the Mazda Corporate Ethics Code of Conduct, we issue a 
Compliance Manual which prescribes specific examples and the key points of related laws and regulations, and distribute 
a card to all directors and employees printed with the key points of our Code of Conduct.  In addition, we hold annual 
Corporate Ethics Seminars and Human Rights Seminars to stress the importance and necessity of laws and regulations and 
corporate ethics to all directors and employees.  In addition to the corporate ethics education held every fiscal year for the 
different levels of employees, we implemented the Compliance Lecture via a mandatory e-Learning course for the 
directors, middle management and all indirect employees, and conducted a questionnaire for all indirect employees in the 
first half of this fiscal year. 
                                                                                                 
We will continue to take proactive measures to enrich our corporate governance by avoiding the dates used by other 
companies for their General Meetings of Shareholders, disclosing information to our shareholders and investors in a timely 
manner, and proactively implementing Investor Relations (IR) activities, including enhancing the contents of our IR home 
page.  
                                                                                                 
Our Board of Corporate Auditors consists of 5 members, including 3 external auditors.  Each auditor checks the directors’ 
execution of duties based on the annual audit plan authorized at the Board of Auditors’ Meeting.  There is no interest, nor 
any business transactions, between the internal and external Board of Auditors.  For internal audits, the Internal Audit 
Division conducts audits on business execution within Mazda and its affiliated companies, focusing on management targets, 
policies, plans and various laws and regulations, with the purpose of contributing to management robustness and efficiency. 
Accounting audit services are conducted by KPMG AZSA & Co, and the certified public accountants acting as the 
engagement partners of the company’s accounting audit are Mr. Mitsunori Amo, Mr. Hiroshi Takahashi and Mr. Kohei 
Komatsubara, all of whom belong to KPMG AZSA & Co.  None of the preceding three accountants have been 
continuously engaged in the audit of the company for more than seven years.  Also, the accounting audit was supported by 
3 certified accountants, 3 assistant certified accountants, and 1 additional person.  The Board of Corporate Auditors, 
Internal Auditing Division, and KPMG AZSA & Co. stay in close communication through periodic meetings.   
                                                                                                 

6)  Information about Parent Company and Other Companies Having a Significant Voting Interest 

Mazda has no parent company.  However, Ford Motor Company has a significant portion of Mazda’s voting interest as 
follows: 

Name of the Company Having a Significant Voting Interest: Ford Motor Company 
Percentage of Voting Interest:    34.2% 
Names of Stock Exchanges Ford Motor Company is listed: The New York Stock Exchange 

        The Pacific Exchange 
        Euronext 
        The Deutsche Borse 
        The Schweizer Borse 
        The London Stock Exchange 

Note 1: Ford’s 34.2% voting interest is indirect.  
Note 2: Ford Automotive International Holding, S.L. and FLP Canada, 100% subsidiaries of Ford Motor Company, directly 

invest in Mazda. 
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Our Relationship with Ford Motor Company and Our Position in the Ford Group 
In July 1979, Mazda Motor Corporation reached the following agreement with Ford Motor Company: a) Mazda to acquire 
Ford Kogyo Co., Ltd., a subsidiary of Ford Motor Company and b) Mazda to issue Ford new shares amounting to 25% of 
Mazda’s total issued shares after the acquisition. In December 1993, Ford and Mazda strengthened their relationship and 
agreed to build a global strategic alliance.  In April 1996, agreement was reached to further strengthen this strategic 
relationship.  In May of the same year, Mazda issued new shares to Ford by third-party allotment.  As a result, the 
holding ratio of Ford to Mazda increased to 33.4%.   
  
The strengthening of the Mazda-Ford relationship has enabled both companies to coordinate their strategies in all areas, 
including product development, manufacturing and the distribution of vehicles.  The competitiveness of both companies 
has been enhanced by improving efficiency and achieving greater economies of scale through effective utilization of 
resources and the development of each company as a supply source for the other. 
                                                                                            
At the same time, the alliance between Ford and Mazda aims to improve the independent partner profit through pursuing 
synergy in variety of areas.  Mazda continues to maintain its distinct identity and independence in management.  
                                                                                             
Auto Alliance International, Inc. and Auto Alliance Thailand Co., Ltd. are jointly operated by Mazda and Ford. 

                                                                                                     

3. Financial Results, Position and Projection 
1)  Mid-term Financial Results and Position 

During the first half of this fiscal year, the raw material prices, including crude oil and steel, continued to soar.  At the 
same time, manufacturing investment as well as private consumption and demand showed steady improvement.  In the 
U.S., the economy continues to grow.  In Europe and other major markets, the economies have begun showing signs of 
recovery.   
                                                                                               
Automotive sales in Japan during the first half of this fiscal year totaled to 2.8 million units, a year-on-year increase of 
3.5% largely reflecting an increase in commercial vehicle sales.  In the U.S., industry volumes were 9.21 million units, up 
4.5% from the previous fiscal year, while Europe was 9.21 million units, up 2.5%. In China, industry sales were 2.97 
million units, up 18.3 % from the previous fiscal year.   
                                                                                                
Under these economic conditions, Mazda continued its product-led growth strategy. 
                                                                                                
The Mazda Premacy, a fully remodeled minivan, was launched in Japan in February 2005. This is a multi-activity vehicle 
that offers great drivability, and dynamic and sophisticated styling consistent with Mazda’s product DNA.  The new 
Mazda Premacy has been well received by our customers and a sporty special equipment model and a 4WD model have 
since been added to its lineup.  Sales have also started in key overseas markets, where the customer response has also been 
excellent. 

                                                                                                    
The new Mazda Roadster debuted in August 2005.  The number of orders in Japan has been substantially higher than our 
monthly sales target. 
                                                                                                  
There were other product upgrades too, including the full-model change of the Mazda Scrum Wagon and the Van, the new 
launch of Mazdaspeed Atenza, plus a refresh of the interior and exterior and the addition of safety features for the Mazda 
Demio, the Mazda Atenza, the Mazda Verisa, and the Mazda AZ-Wagon. 
                                                                                                  
In support of our product-led growth, the Ujina Plant No.1 (U1) paint shop, which suffered damage from a fire that broke 
out in December 2004, was restored with the introduction of the latest three-layer wet paint system technology.  U1 
reopened in April 2005, supporting both vehicle assembly and paint operations.  The demand for Mazda Axela, which 
has won more than 50 accolades globally, has been strong in each of our global markets.  In addition to the production at 
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our Hofu Plant, Ujina Plant No.2 (U2) also started producing Mazda Axela to satisfy continuing strong demand. 
                                                                                                   
As for sales activities, Mazda is promoting reinforcement of its sales networks.  In Japan, Mazda is promoting to increase 
sales outlets in metropolitan areas. In the U.S., Mazda is proceeding to increase exclusive dealerships and strengthen 
distribution. The exclusive dealership ratio at the end of the first half of this fiscal year was at 37%, on track to achieving 
the target of 50% by the end of fiscal year 2006. Also in Europe, a Russia office was established to focus on this important 
market. In May 2005, Mazda also announced the establishment of a new organization to oversee the company’s expansion 
in the rapidly growing business in the Association of Southeast Asian Nations (ASEAN). In China, various initiatives are 
underway to increase our sales capacity to 300,000 units in the year 2010.  In June 2005, Mazda held an opening 
ceremony for its new Shanghai-based company, Mazda Motor (Shanghai) Business Management & Consulting Co. Ltd., 
established to integrate its business operations in China, from production to sales. The China Engineering Support Center 
was also established in August 2005 to promote our China operations in Nanjing, Changchun and Hainan by providing 
technical support in R&D, purchasing, quality and services.  To further enhance our production capability, Changan Ford 
Mazda Engine Co. Ltd. (CFME), an engine manufacturing company, was established in Nanjing and will begin operations 
in early 2007. CFME is a joint venture between Changan Automotive Group, Ford Motor Company and Mazda. 
                                                                                               
Financial Performance 
Turning to Mazda’s performance in the first half of this fiscal year, retail volume in the Japanese market totaled 141,000 
units, up 4.5% compared with the same period of the prior fiscal year, reflecting the successful introduction of new models, 
including the all-new Premacy and the freshened Atenza.  Total share, including micro-mini vehicles, was 5.0%, 
unchanged from the last year. 
  
Mazda’s retail volumes and market shares in the major overseas markets were as follows.  In the U.S., Mazda’s retail 
volume totaled 138,000 units, down 1.4% from the first half of the last year reflecting fleet sales down.  Market share 
was down 0.1 points to 1.5%.  In Europe, retail volume was down 3.3% to 138,000 units reflecting MPV, Premacy and 
MX5 run out ahead of new model launches, and market share was down 0.1 points to 1.5%.  In the growing Chinese 
market, Mazda’s retail volume was up 52.2% to 67,000 units, and the market share was up 0.5 points to 2.3%. 
                                                                                               
Consolidated wholesales in the first half of this fiscal year totaled 557,000 units, an increase of 27,000 units or 5.1% from 
the same period a year ago, reflecting strong global demand for the Mazda3 and the new Mazda5. 
  
Turning to financial results, on a consolidated basis, sales revenue was ¥1,351.9 billion, an increase of ¥31.3 billion or 
2.4% year-over-year.  Operating income was up ¥5.3 billion or 12.1% to ¥48.8 billion, reflecting higher sales, cost 
reductions and favorable exchange rates.  
                                                                                                 
Ordinary income was ¥43.4 billion, up ¥6.5 billion or 17.4%.  Net income was ¥31.1 billion, up ¥12.4 billion or 66.0%.  
The extraordinary loss from the adoption of accounting for impairment of fixed assets was more than offset by the 
extraordinary profit from the transfer of the retirement benefit obligation of the substitutional portion to the government.   
                                                                                          
Consolidated cash flow (operating and investing activities) was ¥12.5 billion.  While net cash provided by operating 
activities was ¥55.1 billion, net cash used in investing activities amounted to ¥42.6 billion, primarily due to investments in 
production facilities and equipment.  Also, net cash used in financing activities amounted to ¥42.4 billion, mainly due to 
the repayment of loans and redemption of bonds.  Net debt (gross debt less cash and cash equivalents) was ¥293.4 billion, 
¥20.1 billion lower than at March 31, 2005, due to positive cash flow (operating and investing activities) and the exercise 
of the stock acquisition rights of the bonds with stock acquisition rights.  Gross debt was ¥480.1 billion, down ¥48.0 
billion from the prior year-end.  As a result, the net debt/equity ratio became 88%, hereby achieving the target of below 
100% in advance of FY2006 that was initially targeted under Mazda Momentum. 
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Also, as to the 4th unsecured convertible bond-type bonds with stock acquisition rights that were issued in October of 
2002, as of the end of this first half, the stock acquisition rights were exercised for ¥32.8 billion out of the total ¥60 billion 
issued (54.7% conversion ratio).  As a result, the balance of the bonds as of September 30, 2005 amounted to ¥27.2 
billion.   
    
Financing activities in this first half included ¥34.6 billion long-term bank borrowing and the issuance of domestic 
unsecured bonds of ¥25 billion.   
                                                                                                 
No interim dividends will be declared for this first half.  We offer sincere apologies to our shareholders, and we ask for 
their understanding in this matter.  
                                                                                                 

2)  Financial Projection 

Our projection for fiscal year 2005 (the year ending March 31, 2006) is as follows: 
                                                                                            

  Consolidated       

    Wholesales 1,170 thousand units (up 6.0% compared to the prior year)         

      Sales revenue 2,820.0 billion yen  (up 4.6% compared to the prior year) 

     Ordinary income 85.0 billion yen  (up 16.3% compared to the prior year) 

     Net income 55.0 billion yen (up 20.2% compared to the prior year) 

                                                               
                  

  Unconsolidated      
    Wholesales 1,073 thousand units (up 8.0% compared to the prior year) 

    Sales revenue 2,010.0 billion yen  (up 8.6% compared to the prior year) 

    Ordinary income 36.0 billion yen (up 111.6% compared to the prior year) 

    Net income 29.0 billion yen (up 371.8% compared to the prior year) 

                                                     

                                                                                           
Cautionary Statement with Respect to Forward-Looking Statements 
Information included in this material with respect to Mazda Group’s current plans, estimates, strategies and beliefs and 
other statements that are not historical facts are forward-looking statements about the future performance of Mazda Group.  
We caution you that a number of important risks and uncertainties could cause actual results to differ materially from those 
discussed in the forward-looking statements.  Therefore, you should not place undue reliance on them.  Also, you 
should not rely on any obligation of us to update or revise any forward-looking statements, whether as a result of new 
information, future events or otherwise.  We disclaim any such obligation.  Risks and uncertainties that might affect 
Mazda Group include, but are not limited to:  

1) the global economic environment related to Mazda Group’s business;  
  2) exchange rates, particularly between the yen and the U.S. dollar and euro;  
  3) the success of Mazda Group’s joint ventures and alliances;  
  4) environmental and other public regulations; 
  5) market competitiveness  

 6) reliance on certain raw materials and suppliers 
  7) risks associated with international business activities 
  8) protection of intellectual property 

 9) defective products 
 10) risks associated with natural disasters and accidents 
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Notes to Consolidated Financial Statements 
                                                                                              
1. Consolidation Scope and Application of Equity Method 

1) Consolidated Subsidiaries 56  
 Overseas 19 Mazda Motor of America, Inc., Mazda Motors (Deutchland) GmbH 
   and other 
 Domestic 37 19 dealers and 18 other 

                                                                                                     
2) Equity Method-Applied Companies 11  
 Overseas  3 AutoAlliance International, Inc., and AutoAlliance (Thailand)  
   Co., Ltd. and another  
 Domestic   8 1 dealer, 3 automotive parts sales companies and 4 other 

                                                                                                           
2. Changes in Consolidation Scope and Application of Equity Method 

1) Consolidated Subsidiaries 
  Newly added: 3 
    Overseas 2    Mazda Motor de Mexico, S. de R.L. de C.V. (established) and  

   Mazda Servicios de Mexico, S. de R.L. de C.V. (established) 
  Domestic   1    Okinawa Mazda Hanbai Co., Ltd. (reclassified from equity method)  
 
2) Equity Method-Applied Companies 
 Excluded:      1 

   Domestic   1 Okinawa Mazda Hanbai Co., Ltd. (reclassified to consolidation) 
            

3. Accounting Periods of Consolidated Subsidiaries 
The first-half consolidated balance sheet date is September 30.  Among the consolidated subsidiaries, 4 companies, 
i.e., Compania Colombiana Automotriz S.A., Mazda Motors of New Zealand Limited, Mazda Sales (Thailand) Co., 
Ltd., and Mazda Motor (Shanghai) Business Management & Consulting Co., Ltd. have a first-half balance sheet 
date different from the first-half consolidated balance sheet date, all of which are June 30.  

                                                                                                          
In preparing the first half consolidated financial statements, the financial statements of each of these companies 
were used.  However, adjustments necessary in consolidation were made for material transactions that occurred 
between the first-half balance sheet dates of the above subsidiaries and the first-half consolidated balance sheet 
date.   

                                                                                                          
4.  Accounting Policies  

1) Valuation Standards and Methods of Significant Assets 
a) Securities 

  Available-for-sale securities   
   With available fair value:  Recorded at fair value estimated based on quoted market prices on the 

balance sheet date, with unrealized gains and losses excluded from 
income and reported in a separate component of shareholders’ equity 
net of tax.  The bases of cost are on a historical cost basis mainly 
based on a moving average method.   

   Without available fair value: Recorded at cost on a historical cost basis mainly on a moving average 
method     

b) Derivative instruments:  Mainly fair value method 
c) Inventories   Mainly a historical cost basis based on an average method 

                                                                                               
2) Depreciation and Amortization Methods of Significant Fixed Assets 

a) Tangible Fixed Assets 
Mainly straight-line method.  Useful lives and residual values are estimated by a method equivalent to the 
provisions of the Japanese income tax law. 
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b) Intangible Fixed Assets 
Straight-line method with periods of useful life estimated by a method equivalent to the provisions of the 
Japanese income tax law.  Software for internal use is amortized on a straight-line basis over the period of 
internal use, i.e., 5 years.  
 

3) Standards for Recognition of Reserves 
a) Reserve for warranty expenses  

Reserve for warranty expenses provides for after-sales expenses of products (vehicles).  The amount is 
estimated per product warranty provisions and actual costs incurred in the past, taking future prospects into 
consideration. 

                                
b) Employees’ and executive officers’ severance and retirement benefits 

Employees’ and executive officers’ severance and retirement benefits provide for the costs of severance and 
retirement benefits to employees and executive officers.  For employees’ severance and retirement 
benefits, the amount estimated to have been incurred as of the end of the current first half is recognized 
based on the estimated amount of liabilities for severance and retirement benefits and the estimated fair 
value of the pension plan assets at the end of the current fiscal year.  The recognition of prior service cost 
is deferred on a straight-line basis over a period equal to or less than the average remaining service period 
of employees at the time such cost is incurred (mainly 12 years).  The recognition of actuarial differences 
is also deferred on a straight-line basis over a period equal to or less than the average remaining service 
period of employees at the time such gains or losses are realized (mainly 13 years).  The amortization of 
net gains or losses starts from the fiscal year immediately following the year in which such gains or losses 
are realized.  For executive officers’ retirement benefits, the liability is provided for the amount that would 
be required by the internal corporate policy if all the eligible executive officers retired at the balance sheet 
date. 
                               
(Additional Information) 
In connection with the enactment of the Defined Benefit Corporate Pension Law, as of July 31, 2005, 
Mazda Welfare Pension Fund, which Mazda Motor Corporation (the “Company”) and certain consolidated 
domestic subsidiaries are members of, obtained approval from the Minister of Health, Labor and Welfare 
for separation of the retirement benefit obligation of the substitutional portion which relates to past 
employee services and for transfer of the retirement benefit obligation of the substitutional portion and the 
related plan assets to the government. 
                                       
The effect of the transfer on the consolidated statement of income for the six months ended September 30, 
2005 was to increase extraordinary profits by 57,127 million yen.       
                                            

c) Directors’ and corporate auditors’ retirement benefits 
Directors’ and corporate auditors’ retirement benefits provide for the payment of retirement benefits to 
directors and corporate auditors.  The equivalent of the amount that would be required by the internal 
corporate policy if all the directors and corporate auditors retired at the end of this half-year period is 
recognized.   
                                              

d) Allowance for doubtful receivables 
Allowance for doubtful receivables provides for the losses from bad debt.  The amount estimated to be 
uncollectible is recognized.  For receivables at an ordinary risk, the amount is estimated based on the past 
default ratio.  For receivables at a high risk and receivables from debtors under bankruptcy proceedings, 
the amount is estimated based on the financial standing of the debtor. 

     
e) Investment valuation allowance 

Investment valuation allowance provides for losses from investments.  The amount is estimated in light of 
the financial standings of the investee companies. 
  

4) Accounting policies of foreign consolidated subsidiaries 
Among the foreign consolidated subsidiaries, Compania Colombiana Automotriz S.A. prepares its financial 
statements based on the accounting principles generally accepted in Colombia to reflect adjustments for the 
country’s inflationary economy and changing prices. 


