
BUSINESS RESULTS, FINANCIAL POSITION, AND CASH FLOWS

Review of Operations for the March 2018 Fiscal Year
 
Operating Environment
The operating environment for the Mazda Group in the March 

2018 fiscal year—the year ended March 31, 2018—showed 

moderate improvement overall due to a recovery in the global 

economy. Overseas, the U.S. economy steadily improved on 

the back of robust employment and income environments. In 

addition, as a result of export growth that followed the recovery 

in overseas economies, the European economy enjoyed favorable 

conditions. The economies of developing countries remained 

strong overall with China’s economy continuing to experience 

stable growth. In Japan, as the result of increased consumer 

spending and higher corporate earnings, the economy made 

a modest recovery.

 Amid these circumstances, the Mazda Group made efforts 

to offer attractive products that provide driving pleasure and 

outstanding environmental and safety performance under its 

Structural Reform Stage 2 medium-term business plan. At the 

same time, the Group worked to further improve its brand value 

with the aim of realizing qualitative growth in all areas of its 

business.

Global Sales Volumes
With a boost from global sales of the all-new Mazda CX-5 and 

continued strong sales in China and Thailand, global sales 

volume was up 4.6% year on year and set a new record at 

1,631,000 units.

 By market, sales volume in Japan was up 3.8% year on year, 

to 210,000 units. This was the result of contributions from the 

new Mazda CX-8, which has continued to sell more than the 

targeted volume since its launch in December 2017, as well as  

the new CX-5, whose sales volume has far exceeded that of the 

previous fiscal year. Sales volume in North America rose 1.5%,  

to 435,000 units, on the back of sales increases in not only the 

United States but also Canada and Mexico. Specifically, in the 

United States, despite a decline in demand for sedans and  

intensifying competition in the sedan market, robust sales of  

the new CX-5 and other crossovers resulted in a 0.7% increase 

in sales volume, to 304,000 units. In Europe, sales volume 

climbed 2.6%, to 269,000 units. Sales in the key market of 

Germany were solid, and sales in Russia rose significantly over 

the previous fiscal year. Sales of the new CX-5, which have been 

strong throughout Europe since its launch, were up, thus contrib-

uting to the overall sales volume increase in Europe. Sales volume 

in China increased 10.5%, to a record-high 322,000 units. In 

addition to continued strong sales of the Mazda3, this increase 

was the result of brisk sales of crossovers, including the Mazda 

CX-4 and the new CX-5. Sales volume in other markets rose 

5.3%, to 394,000 units. In the major market of Australia, sales 

declined 2.2%, to 116,000 units, despite the continued healthy 

sales of the new CX-5 and other crossovers. Among countries in 

the ASEAN market, sales grew significantly year on year in 

Thailand. In other regions, record sales were achieved in 

countries such as New Zealand and Chile.

 Consolidated wholesales edged up 0.7% from the previous 

year, to 1,274,000 units.

Net Sales
Net sales totaled ¥3,474.0 billion, an increase of ¥259.7 billion, 

or 8.1%, from the previous fiscal year, reflecting the increase in 

sales volumes and the impact of yen depreciation. By region, 

domestic sales were up ¥44.2 billion, or 7.5%, to ¥631.2 billion, 

as the result of higher sales volumes. Overseas sales rose ¥215.5 

billion, or 8.2%, to ¥2,842.8 billion, due in part to the increased 

sales volumes of the new CX-5 and other crossovers as well as 

the impact of yen depreciation.

 By product, vehicle sales were up ¥185.7 billion, or 7.0%, to 

¥2,843.9 billion, owing primarily to the rise in sales volumes. 

Sales of knockdown parts for overseas production grew ¥25.7 

billion, or 31.0%, to ¥108.5 billion, following favorable sales in 

China. Sales of parts also increased, climbing ¥29.7 billion, or 

12.6%, to ¥266.1 billion. Other sales rose ¥18.6 billion, or 7.9%, 

to ¥255.5 billion.
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Operating Income
Operating income grew ¥20.7 billion, or 16.5%, to ¥146.4 billion. 

This reflects expanded crossover sales, global activities to 

improve costs, and the impact of the yen depreciating against the 

U.S. dollar, euro, and other currencies. These factors offset the 

decline in sedan wholesales in the U.S. market, increased 

marketing expenses due to intensifying competition, and costs 

associated with the strengthening of growth investments toward 

such areas as next-generation technologies and products. 

Operating income ratio edged up 0.3 of a percentage point,  

to 4.2%.

Ordinary Income and Net Income Attributable to 
Owners of the Parent
Ordinary income was up ¥32.6 billion, or 23.4%, to ¥172.1 billion, 

owing primarily to the recording of a ¥32.4 billion gain from equity 

in net income of affiliated companies as a result of contributions 

from Chinese affiliates. Net income attributable to owners of the 

parent rose ¥18.3 billion, or 19.5%, to ¥112.1 billion. This result 

mainly reflects a litigation settlement totaling ¥7.5 billion from a 

class action lawsuit in the United States related to airbag inflators, 

as well as tax expenses of ¥42.9 billion.

Segment Information
Net sales in Japan increased ¥176.0 billion, or 6.6%, to ¥2,854.0 

billion, with a ¥15.7 billion, or 23.8%, rise in operating income, to 

¥81.6 billion. These results were mainly due to increased whole-

sales and yen depreciation. Segment assets stood at ¥2,182.9 

billion, up ¥184.3 billion.

 In North America, net sales climbed ¥39.7 billion, or 3.0%, to 

¥1,358.4 billion, while operating income edged up ¥0.3 billion, 

or 1.1%, to ¥27.0 billion. These results reflected primarily the 

increase in sales volumes in Canada and Mexico, which helped 

offset difficult conditions in the U.S. sales environment. Segment 

assets totaled ¥398.0 billion, down ¥21.0 billion.

 European net sales rose ¥108.1 billion, or 17.9%, to ¥712.9 

billion, and operating income grew ¥3.3 billion, or 61.7%, to 

¥8.7 billion. These increases were the result of such factors as the 

increase in sales volumes in the major markets of Germany and 

Russia, as well as the impact of yen depreciation. Segment assets 

came to ¥216.5 billion, an increase of ¥13.8 billion.

 In other markets, net sales were up ¥88.9 billion, or 15.1%, 

to ¥678.0 billion, while operating income climbed ¥5.2 billion, 

or 25.9%, to ¥25.4 billion, owing primarily to increased sales 

volume in Thailand and the impact of yen depreciation. 

Segment assets stood at ¥309.4 billion, up ¥33.6 billion.

Financial Position
Total assets as of March 31, 2018, came to ¥2,728.1 billion, 

up ¥203.5 billion from the end of the previous fiscal year. This 

increase was due mainly to the rise in securities related to short-

term funding and the increase in investment securities resulting 

from the acquisition of shares in Toyota Motor Corporation.

 Total liabilities amounted to ¥1,508.6 billion, an increase of 

¥48.1 billion from the end of the previous fiscal year, owing in 

part to a rise in accounts payable–trade and the issuance of 

bonds. Interest-bearing debt was up ¥6.5 billion, to ¥497.9 

billion, as the issuance of bonds and other factors offset a decline 

in short-term loans payable.

 Net assets amounted to ¥1,219.5 billion, an increase of ¥155.4 

billion from the end of the previous fiscal year, with the recording 

of ¥112.1 billion of net income attributable to owners of the 

parent as well as the issuance of new shares by way of third-party 

allotment to Toyota Motor Corporation. Equity ratio increased 

2.5 percentage points from the end of the previous fiscal year, to 

43.7% (percentage after consideration of the equity credit attri-

butes of the subordinated loan was 45.0%).
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Cash Flows
In the March 2018 fiscal year, net cash provided by operating 

activities was ¥207.8 billion, compared with net cash provided  

by operating activities of ¥161.1 billion in the previous fiscal year, 

reflecting income before income taxes of ¥157.5 billion.

 Net cash used in investing activities came to ¥160.0 billion, 

compared with the ¥63.8 billion used in the previous fiscal year, 

due mainly to capital expenditure for the acquisition of property, 

plant and equipment of ¥87.1 billion, as well as the purchase 

of stock in accordance with the business and capital alliance with 

Toyota Motor Corporation.

 As a result, consolidated free cash flow (the total of operating 

cash flows and investing cash flows) was positive in the amount 

of ¥47.8 billion, compared with the previous fiscal year’s positive 

free cash flow of ¥97.3 billion.

 Net cash provided by financing activities was ¥30.5 billion, in 

contrast to net cash used in financing activities of ¥149.9 billion 

in the previous fiscal year, mainly reflecting the issuance of new 

shares by way of third-party allotment and the issuance of bonds, 

which outweighed dividends payable of ¥20.9 billion.

 Cash and cash equivalents as of the fiscal year-end increased 

¥78.0 billion from the end of the previous fiscal year, to ¥604.9 

billion, while interest-bearing debt climbed ¥6.5 billion, to 

¥497.9 billion. As a result, net cash position came to ¥107.0 billion.

Basic Dividend Policy, Dividends for the March 2018  
and March 2019 Fiscal Years
Mazda strives to pay a stable dividend with steady increases, 

under a basic policy of determining the dividend amount by 

comprehensively taking into account the Company’s financial 

results for the fiscal year, the business environment, and the 

Company’s financial position.

 For the March 2018 fiscal year, a full-year dividend of ¥35 per 

share, consisting of a ¥15 per share interim dividend and a ¥20 

per share year-end dividend, was paid. For the March 2019 fiscal 

year, we plan to once again pay a full-year dividend of ¥35 per 

share, consisting of a ¥15 per share interim dividend and a ¥20 

per share year-end dividend.

 We intend to use internal reserves for research and develop-

ment and capital investment for future growth.

Forecast for the March 2019 Fiscal Year
 

While a moderate improvement in the global economy is 

expected, with changes in the economic and fiscal policies of 

countries around the world, fluctuations in exchange rates, and 

the sales trends in the major market of the United States, the 

outlook for the Mazda Group’s business environment is uncertain.

 Amid these circumstances, in the March 2019 fiscal year, the 

final year of Structural Reform Stage 2, the Mazda Group will 

work to provide customers with products that are attractive in 

terms of both driving pleasure and outstanding environmental 

and safety performance, which represent our brand value. The 

Group will also make efforts to enhance its brand value through 

the qualitative growth of its businesses.

 We are projecting a 1.9% increase in global unit sales, to 

1,662,000 units. By market, we are forecasting a 2.1% increase 

in Japan, to 215,000 units; a 5.1% increase in North America, to 

457,000 units; a 1.4% decrease in Europe, to 265,000 units; no 

change in China, remaining at 322,000 units; and a 2.2% 

increase in other markets, to 403,000 units.

 In terms of consolidated financial forecasts, we are projecting 

a 2.2% rise in net sales, to ¥3,550.0 billion; a 28.3% decrease 

in operating income, to ¥105.0 billion; a 24.5% fall in ordinary 

income, to ¥130.0 billion; and a 28.6% decline in net income 

attributable to owners of the parent, to ¥80.0 billion. These 

projections are based on exchange rate assumptions of ¥107 

to the U.S. dollar and ¥130 to the euro.
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