
JAPAN

REVIEW BY MARKET

Overview of March 2018 Fiscal Year Results

  Total demand in the Japanese market rose 2% year on year, to 5.20 million units. While demand for registered 

vehicles declined 1%, demand for light vehicles recovered from the negative impact of tax hikes, rising 8%.

  Mazda’s sales volume increased 4% from the previous fiscal year, to 210,000 units. This increase was due to 

the contributions of the all-new Mazda CX-5, which was fully redesigned in March 2017, as well as the new 

Mazda CX-8, which commenced sales in December 2017.

  Mazda promoted the standardization of i-Activsense advanced safety technology, which helps drivers recog-

nize potential hazards, exercise good judgment and operate their vehicle in an appropriate fashion. As a result 

of this promotion, all of the major seven models Mazda sells in Japan (Mazda Demio, Mazda Axela, Mazda 

Atenza, Mazda CX-3, CX-5, CX-8, and Mazda Roadster*1) qualify for the “Safety Support Car S-Wide” ranking 

among “Safety Support Cars,” which represent a type of vehicle being promoted by the Ministry of Economy, 

Trade and Industry and the Ministry of Land, Infrastructure, Transport and Tourism to enhance driving safety.

*1 The Roadster qualifies for the “Safety Support Car S-Wide” due to updates announced in June 2018.

March 2019 Fiscal Year Forecast

  Mazda’s sale volume is expected to increase 2% year on year, to 215,000 units.

  In addition to the CX-8, which is realizing solid sales, Mazda will continue to enhance and update its products, 

including the CX-3, which has been outfitted with the newly developed clean diesel engine Skyactiv-D1.8. This 

engine has improved fuel efficiency and environmental performance.

  Through marketing efforts that draw on Mazda’s superior product strength, as well as its brand and art of car 

making, the Company will aim to increase sales volume and enhance the customer experience of owning  

a vehicle.

The CX-8 Receives JNCAP’s Highest Rating in the Fiscal 2017 
Preventative Safety Performance Assessment and Collision 
Safety Performance Assessment

Within the Fiscal 2017 JNCAP*2 Automobile Assessments, the CX-8 

achieved the highest rating of all vehicles that received the Collision 

Safety Performance Five Star Award. In addition, the CX-8 received  

the highest ASV++ rating within the JNCAP Preventative Safety 

Performance Assessment. The receipt of these ratings verified the  

safety performance of the CX-8 in all areas, from reducing the risk  

of accidents to mitigating collision damage.
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*2  The Japan New Car Assessment Program (JNCAP) is a vehicle safety performance evaluation started in the March 1996 fiscal year by the Ministry of Land, 
Infrastructure, Transport and Tourism and the National Agency for Automotive Safety and Victims’ Aid for promoting the spread of safe automobiles. JNCAP evalu-
ates various aspects regarding the safety performance of vehicles currently on the market, and has been disclosing the results of evaluations on collision safety 
performance and preventative safety performance.
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NORTH AMERICA

Overview of March 2018 Fiscal Year Results

  Total demand in the United States declined 1% compared with the previous fiscal year, to 17.31 million units. In 

Canada, total demand was up 4%, to 2.05 million units, while total demand in Mexico fell 9%, to 1.49 million 

units. As a result, overall demand in North America decreased 1%. Mazda’s sales volume grew in the North 

American market at a rate that surpassed growth in demand in each country, rising 1%, to 435,000 units.

  In the United States, despite a decline in demand for sedans and stiffer competition in the sedan market, brisk 

sales of crossovers—including a 29% increase in sales of the new CX-5 and a 28% increase in sales of the 

Mazda CX-9—resulted in a 1% increase in Mazda’s sales volume, to 304,000 units.

  In Canada, demand declined for sedans. On the other hand, higher demand for crossovers led to sales growth 

for the CX-3, CX-5, and CX-9. As a result, Mazda’s sales volume increased 5%, to 75,000 units.

  In Mexico, amid a trend of declining overall demand, Mazda’s sales volume rose 2%, to 55,000 units, thanks to 

the contributions of the new CX-5, and the updated CX-3 and Mazda2.

March 2019 Fiscal Year Forecast

  Mazda’s sales volume is expected to increase 5% year on year, to 457,000 units.

  In the United States, sales volume is projected to rise 4%, to 317,000 units. Mazda will continue efforts to 

increase sales volume through crossovers such as the CX-5 and the CX-9, which are achieving healthy sales, in 

addition to the updated Mazda6. Furthermore, Mazda will continue to improve the quality of its businesses by 

such means as strengthening its sales network and increasing the owner retention ratio.

  In Canada, sales volume is expected to increase 3%, to 77,000 units, as a result of the increased sales volume 

of crossovers. In Mexico, where overall demand is expected to continue to decline, Mazda is anticipating a 13% 

increase in sales volume, to 62,000 units, owing to the introduction of the Mazda2 sedan in July 2018 as well 

as the updated Mazda6 and the strong-selling CX-5.

Mazda Leads Manufacturer Adjusted Fuel Economy in U.S. 
Environmental Protection Agency Report for Fifth Straight Year

The Light-Duty Fuel Economy Trends Report of the U.S. Environmental 

Protection Agency summarizes fuel economy trends of various vehicle 

types sold in the United States for the 2016 model year. The report 

presents such items as the results of calculations for manufacturer 

adjusted fuel economy by company. Mazda’s overall adjusted fuel 

economy for the 2016 model year was 29.6 miles per gallon (MPG),  

a 0.4 mpg improvement over the previous year, ranking the Company 

No. 1 overall for the fifth consecutive year. Mazda CX-9
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Sales Volume
 Sales Volume in the United States (Thousands of units)  

 Sales Volume in Canada and Other Markets (Thousands of units)  

 Market Share in the United States (%)
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EUROPE

Overview of March 2018 Fiscal Year Results

  Total demand in Europe was up 2% from the previous fiscal year, to 20.25 million units, while Mazda’s sales 

volume rose 3%, to 269,000 units. While the Company recorded robust sales in Germany and Russia, sales in 

the United Kingdom declined due to the impact of decreasing demand.

  By vehicle, amid the falling demand for sedans, sales volume of crossovers rose on the back of solid sales of 

such models as the CX-3 and the new CX-5, with sales for the latter commencing in full in May 2017.

March 2019 Fiscal Year Forecast

  While demand in Russia is expected to continue to improve, the decline in the ratio of diesel-powered vehicles 

and tightening environmental regulations will likely have an impact on the Company’s performance. Accordingly, 

Mazda is projecting a decrease of 1% year on year in sales volume, to 265,000 units.

  By vehicle, sales volume of the strong-selling CX-5 is expected to increase. On the other hand, Mazda expects 

the sales volume of the Mazda3 and Mazda6 to decline amid a forecast of a continued decrease in demand 

for sedans.

  Mazda will continue to roll out various initiatives in Europe related to sales, marketing, communication, 

services, and finance, with the aim of improving brand value centered on an enhanced customer experience.

Mazda CX-5
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Mazda Vision Coupe Wins Concept Car 
of the Year in Europe

The Mazda Vision Coupe won Concept Car of the Year at 

the 11th Car Design Night in Geneva, Switzerland, which 

was held on March 6, 2018 (local time), and hosted by 

Car Design News.

 This was the second global award received by the 

Mazda Vision Coupe, after being named the “Most 

Beautiful Concept Car of the Year” at the 33rd Festival 

Automobile International, which was held on January  

30 (local time) in Paris.
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Mazda Vision Coupe
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CHINA

Overview of March 2018 Fiscal Year Results

  Total demand increased 2% year on year, to 29.06 million units. This increase was driven by the steady sales 

growth of crossovers, although demand for sedans continued on a downward trend.

  The Mazda3 Axela continued to enjoy robust sales even after the conclusion of tax reductions on small-engine 

vehicles in January 2018. In addition, sales volume rose for the Mazda6 Atenza, the Mazda CX-4, and the new 

CX-5. These results contributed to a sales volume increase of 11%, to a record-high 322,000 units.

March 2019 Fiscal Year Forecast

  Mazda is projecting that sales volume will remain on a par with the previous fiscal year, at 322,000 units. 

Although the Company anticipates a decline in sales of the Mazda3 Axela due to a reactionary loss following 

the conclusion of tax reductions for small-engine vehicles and the lower demand for sedans, it believes the full-year 

contributions from the new CX-5 and the introduction of the new CX-8 will contribute to maintaining sales 

volume levels.

  To improve brand value in China, Mazda has been implementing initiatives to strengthen its primary brand. 

These initiatives work to raise the level of recognition for Skyactiv Technology and Kodo design as well as 

enhance Mazda’s brand image. To prepare for the introduction of next-generation products, Mazda plans 

on holding explanatory meetings for new technologies and design forums with the aim of raising the level of 

recognition and promoting an understanding of the next-generation gasoline engine Skyactiv-X and the evolu-

tion of the Kodo design.

Mazda CX-4 (Years ended March 31)
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Mazda Exhibits the CX-8 at the Beijing Motor Show,  
Plans to Launch CX-8 in Second Half of 2018

As SUVs that can fit seven people gain popularity in the 

Chinese market, Mazda exhibited the CX-8 at the 2018 

Beijing International Automotive Exhibition. The CX-8 is 

slated to hit the Chinese market in the second half of 2018 

and will be produced at the Changan Mazda Automobile 

production facility. The Chinese version of the CX-8 will 

be able to fit seven people and will be equipped with a 

2.5-liter gasoline engine.
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new Mazda CX-8
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OTHER MARKETS

Overview of March 2018 Fiscal Year Results

  Mazda’s sales volume in other markets, which include the markets of Australia and ASEAN, rose 5% year on 

year, to 394,000 units.

  Sales volume in Australia fell 2%, to 116,000 units. Although the sales volume of the Mazda3 decreased due 

to an intensifying competitive environment, the CX-5 and the CX-9 were able to maintain solid sales. Mazda 

also continued to achieve the second-highest sales in Australia by manufacturer. Furthermore, since its launch 

in 2012, the CX-5 has remained in the No. 1 position in terms of sales volume in its segment.

  Sales volume in the ASEAN market climbed 11%, to 116,000 units, on the back of solid sales in such major 

markets as Thailand and Singapore.

March 2019 Fiscal Year Forecast

  Mazda’s overall sales volume in other markets is expected to rise 2% year on year, to 403,000 units.

  In Australia, the Company forecasts a 1% increase in sales volume, to 117,000 units, as it aims to expand sales of 

crossovers, which continue to grow, centered on the strong-selling CX-5 and the CX-9 as well as the recently 

introduced new CX-8.

  In the ASEAN market, sales volume is expected to be up 6%, to 123,000 units. Throughout the ASEAN region, 

starting with the major markets of Thailand and Vietnam, Mazda aims to achieve growth in sales volume by 

strengthening efforts to enhance customer satisfaction levels.

Mazda CX-3
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Mazda Opens Engine Machining Factory at  
Thai Powertrain Plant

Working to enhance its comprehensive production system in 

Thailand for engines, transmissions and complete vehicles, Mazda 

has invested an additional ¥22.1 billion to establish the machining 

factory and increase the capacity of the existing engine assembly 

line in order to raise engine production capacity at Mazda 

Powertrain Manufacturing (Thailand) Co., Ltd. from 30,000 to 

100,000 units per year.
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The engine plant at MPMT
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