
Sustainability Report 20091

Sustainability Report 2009 18

19 Corporate Profile

21 Mazda Group Profile

23 CSR at Mazda

Management
27 Corporate Governance and Internal Controls

28 Risk Management

29 Compliance

Environmental Protection
31 “Sustainable Zoom-Zoom” — Long-Term Vision for Technology Development — 

35 “Mazda Green Plan 2010” Environmental Mid-Term Plan

37 Environmental Management

41 Mazda’s Corporate Activities and Impact on the Environment

42 Developing Advanced Technologies for the Next Generation of Products

43 “ i-stop”   — Making Environmentally Friendly Cars —

45 Making Environmentally Friendly Cars

48 Prevention of Global Warming

50 Reducing Waste

51 Promoting Vehicle Recycling

53 Management and Reduction of Substances with Environmental Impact

54 Environmental Communication

Customer Satisfaction
56 Commitment to Customers

60 Safety Initiatives

Social Contributions
63 Activities In The Community

Respect for People
69 Commitment to Our Business Partners

72 Respect for Human Rights

74 Initiatives with Employees

76 Technological Training and Research

81 Third-Party Opinion

82 Mazda Social & Environmental Report 2008 Questionnaire Results

DATA CONTENTS

The Mazda Sustainability Report Web site is organized for 
maximum usability, to make it accessible and engaging for 
everyone who reads it. It is arranged into four categories: 
CSR at Mazda, separated by stakeholder category; 
Environmental Preservation and Safety, which address 
Mazda’s responsibilities as an automaker; and Social 
Contributions, which describes Mazda’s continuing activities 
in support of society. Its systematic disclosure includes all of 
the activities and data that could not be included in the 
booklet.

The Web site also includes a section entitled Report on 
Activities Contributing to Communities. This section is 
continually updated to provide timely disclosure on the 
many efforts Mazda undertakes to support communities. 

Mazda Sustainability Report

Editorial Policy

Approach to Reporting Information

Mazda Information Disclosure Tools

Mazda began publication of its Environmental Report in FY2001. This title 
was changed to the Social & Environmental Report in FY2004, and since then 
Mazda has gradually expanded the social aspects of the report.

This year we have renamed the report the Sustainability Report. This 
name reflects the report’s strong focus on reporting to stakeholders and 
others regarding Mazda’s corporate social responsibility (CSR) efforts and the 
policies and approaches that underpin them. 

The booklet is divided into two sections: the Storybook section, which 
deals with three high priority aspects of Mazda’s CSR activities, and the Data 
section, which illustrates mainly information and data. 

Mazda is constantly working to improve its information disclosure and 
promote full and frank communication with its stakeholders. We hope you can 
better understand how Mazda is aiming to promote the sustainable growth of 
society through this report. Please feel free to share your candid opinions 
with us, using the enclosed questionnaire form or through our Web site.

Organizations Covered
Mazda Motor Corporation, its domestic (Japanese) affiliated 
companies and selected overseas affiliated companies are covered in 
this report.
Period Covered
The report primarily covers the period from April 2008 through March 
2009, although some activities after April 2009 are included.
Scope of the Report
Social, environmental and economic data are included in this report.

Referenced Guidelines
GRI Sustainability Reporting Guidelines 2006
Ministry of the Environment’s

Environmental Reporting Guidelines (2007 Edition) 
Environmental Accounting Guidelines (2005 Edition) 

Date of Publication
September 2009 (the previous report was published in September 
2008; the next report will be published in the summer of 2010)
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http://www.mazda.com/
investors/library/annual/

Annual Report

To clearly convey its activities in its three main areas of CSR 
focus (as well as safety initiatives) engagingly to all readers, 
Mazda is publishing its Sustainability Report in two sections: 
Storybook, a series of narratives told through the voices of 
our employees, and Data, a concise collection of facts and 
figures required for disclosure purposes. The Data section 
is organized according to the six areas of Mazda’s CSR 
activities: Compliance; disclosure; environmental 
preservation; customer satisfaction; social contributions; 
and respect for people. For each area, the Data section 
contains reports on Mazda’s unique series of initiatives and 
the results of each.

In addition, the activities and data that could not be 
included in the booklet are posted on the Web in an online 
version. The following symbol indicates content that can be 
viewed in the online version of the report.

Basic Risk Management PolicyWEBEx:

In addition to the Sustainability Report, Mazda publishes the following other disclosure tools, with explanations and data regarding 
its approach and activities.

http://www.mazda.com/
profile/outline/library.html
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